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Programme Outcomes (POS) of MBA
Savitriba Phule Pune University
2020 Pattern Syllabus

Programme Educational Objectives (P1Os):

. PO Graduates of the MBA program will successfully integrate core, cross-functional and Inter-
disciplinary aspects of management theories, models and frameworks with the real world pract; ind th
sector specific nuances to provide solutions to real world business, policy and social issues in a

complex world.

2. PEO2: Graduates of the MBA program will possess excellent communication skills, excel i cr
functional. multi-disciplinary. multi-cultural teams, and have an appreciation for local, domestic and globa
contexts so as to manage continuity, change. risk, ambiguity and complexity.

3. PEO3: Graduates of the MBA program will be appreciative of the significance of Indian cthos and valucs
in managerial decision making and exhibit value centred leadership.

4. PI-O4: Graduates of the MBA program will be ready to engage in successful career pursuits covering o
broad spectrum of areas in corporate, non-profit organizations, public policy. entreprencurial ventures and
engage in life-long learning.

5. PEOS5: Graduates of the MBA program will be recognized in their chosen fields for their managerial
competence. creativity & innovation, integrity & sensitivity to local and global issues of social relevance and
carn the trust & respect of others as inspiring, effective and ethical leaders, managers. entreprencurs.,
entrepreneurs and change agents.

Programme Outcomes (POs):
At the end of the MBA programme the learner will possess the

|. Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the
knowledge of principles and frameworks of management and allied domains to the solutions of real-world
complex business issues.

2. Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution frameworas
to real world complex business and social problems by systematically applying modern quantitative and

qualitative problem solving tools and techniques.

3. Critical Thinking - Ability to conduct investigation of multidimensional business problems using rescarch
bascd knowledge and rescarch methods 1o arrive at data driven decisions
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4 Effective Communication - Ability to effectively communicate in cross-cultural settings, in technology
mediated environments. especially in the business contex and with socicty at larpe

5. Leadership and Team Work - Ability to collaborate in an organizational context and across organizational
boundaries and lead themselves and others in the achievement of organizational goals and optimize outcomes

for all stakcholders.

6. Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issues from
a global perspective and exhibit an appreciation of Cross Cultural aspects of business and management.

7. Entreprencurship - Ability to identify entrepreneurial opportunities and leverage managerial & leadership
skills for founding, leading & managing startups as well as professionalizing and growing family businesses.

8. Environment and Sustainability - Ability to demonstrate knowledge of and nced for sustainable
development and assess the impact of managerial decisions and business priorities on the societal, economic
and environmental aspects.

9.'Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ecthical and valuc
underpinnings of managerial choices in a political, cross-cultural, globalized, digitized. socio-economic
environment and distinguish between ethical and unethical behaviors & act with integrity.

10. Life Long Learning — Ability to operate independently in new environment, acquire new knowledge and
skills and assimilate them into the internalized knowledge and skills.

Programme Specific Outcomes (PSOs): As per specializations:
MARKETING MANAGEMENT
|. The students will be able to learn marketing skills. strategies and give inputs to business for their growth.

2. The students will be able to able to showcase communication skills including verbal, written audio-visual
and digital marketing.

3. Students will be able to develop and apply consumer behavior concepts with the help of live case studies.
FINANCIAL MANAGEMENT

I. Students will be able to learn and apply Financial Management concepts and skills.
2. Students will be able analyze the financial statement and their inferences in the business.

3. Students will be able to actually learn different Taxes and liabilitics.
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HUMAN RESOURCE MANAGEMENT

1 Students will understand the importance of human resources and activities performed under human

resouree.

Y Spudents will be able understand the administering capabilitics of TIR and key factors for empl
training. motivation, compensation, appraisal, carcer planning.

3. Swdents will be able to develop and apply training strategics.

4. Swidents will able to understand sources of conflict and devise the different strategies used in the resolution
of conflict.

OPERATIONS MANAGEMENT

1. 1t is the function of planning, coordinating, and controlling of various resources.

(]

. Students will understand and apply the capacity planning of the resources

el

_Students will be able to understand workers and their expectations, which will help them to increase their
efficiency.

4. Students will be able to learn SCM.

BUSINESS ANALYTICS

| The Business Analytics specialization gives the opportunities for creating value using business analytics
and describe the basic concepts in Business Analytics, Data Science and Business Intelligence.

2. Students learns the applications of Business Analytics in multiple business domains and scenarios 3. 1o
develop a thought process to think like a data scientist/business analyst.

4. Student 1o analyze data graphically by creating a variety of plots using the appropriate visualization Lo
which will help for business decisions.
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SPPU - MBA Revised Curriculum 2019 CBCGS & OBE Pattern

Master of Business Administration (MBA) - Revised Syllabus 2019

2 year, 4 Semester Full time Programme
Choice Based Credit System (€CBCS) and Grading System
Outcome Based Education Pattern

MBA | effective from AY 201920
MBA Il effective from AY 2020-21

1.0 Preamble: The revised MBA Curriculum 2019 builds on the implementation of the Choice Based Credit Syster

(CRCS) and Grading System initiated in the AY 2013. The curriculum takes the MBA programme to the next leve

ter

System.

=

18]

ms of implementing Outcome Based Education along with the Choice Based Credit System (CBCS) and C

racing
rading

2.0 Definitions:
2.1 Outcome Based Education:

2.1.1 Outcome Based Education (OBE) Approach: Outcomes are about performance, and this implies:

a)
b)

<)
21.2

213

2.1.4

2315

2.1.86

7 i o
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2.2

There must be a performer — the student (learner), not only the teacher

There must be something performable (thus demonstrable or assessable) to perform

The focus is on the performance, not the activity or task to be performed
Programme Educational Objectives (PEOs): Programme Educational Objectives are a set of broad future-focused
student performance outcomes that explicitly identify what students will be able to do with what they have
learned, and what they will be like after they leave school and are living full and productive lives. Thus PEOs are
what the programme is preparing graduates for in their career and professional life
after graduation?).
Graduate Attributes (GAs): Graduate Attributes (GAs) are the qualities, knowledge and capabilities that students
are encouraged to take responsibility for developing throughout their studies and are the defining characteristics

of the students passing out of the MBA program. These attributes include, but go beyond, the disciplinary
expertise or technical knowledge.

Program

(to attain within a few years

me Outcomes (POs): Programme Outcomes are a set of narrow statements that describes what stud
(learners) of the programme are expected to know and be able to perform or attain by the time of graduation.

Programme Specific Outcomes (P50s): Programme Qutcomes are a set of narrow statements that describes what
students (learners) of a particular specialization of the programme are expected to know and be able to perform

or attain by the time of graduation. P5Os are also a function of the various course combinations offered by the
Institute.

ents

Learning Outcomes: A learning outcome is what a student CAN DO as a result of a learning experience. It describes
a specific task that he/she is able to perform at a given level of competence under a certain situation. The three
broad types of learning outcomes are:
a) Disciplinary knowledge and skills
b) Generic skills
¢) Attitudes and values
Course Outcomes (COs): A set of specific statements that describes the complex performances a student shoulc
be capable of as a result of learning experiences within a course.
Teaching and Learning Activities (TLAs): The set of pedagogical tools and techniques or the teaching and fearning
activitics that aim to help students to attain the intended learning outcomes and engage them in these fearning
activities through the teaching process.
Outcome Based Assessment (OBA): An assessment system that asks course teachers to first identify whatitis that

we expect students to be able to do once they have completed a course or program. It then

asks course teachors
to provide evidence

that they are able to do so. In other words, how will each learning outcome be assessed * What
evidence of student learning is most relevant for each learning outcome and what standard or criteria will be
used to evaluate that evidence? Assessment is therefore a key part of outcome based education and used to
determine whether or not a qualification has been achieved.

Credit: In terms of credits, for a period of one semester of 15 weeks:
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a) every ONE hour session per week of L amounts to 1 credit per semester

b) @ minimum of TWO hours per week of T amounts to 1 credit per semester,

¢) aminimum of TWO hours per week of P amounts to 1 credit per semester,
Fach credit is a combination of 3 components viz. Lecture (L) + Tutorials (T) + Practice (Practical / Project Work / Self
Study) (P) i.e. LTP Pattern. indicative LTP, for each course, is documented in the syllabus.

The course teacher may modify the LTP of the course in view of the course requirements, nature of the course, the level

of learners and the type of pedagogy and assessment tools proposed. The modified LTP shall have to be approved by the
Director / Head of the Department / Designated academic authority of the Institute.

2.3 Session: Each teaching-learning, evaluation session shall be of 60 minutes. However, institutes shall have the
flexibility to define their time slots in a manner as to use their faculty and infrastructure resources in the best
possible way and ensure effective learning.

2.4 Course Announcement: The institute shall announce the elective courses and specializations it proposes to offer
the students out of the wider course basket. It is not mandatory to offer all the specializations and all the electives.
The decision of the Director shall be final in this case. However, in the spirit of Choice Based Credit System,

institutes should offer choices to the students for the elective courses and not offer only the minimum number of
electives.

25 Course Registration: It is mandatory for every student, to register every semester, for the courses opted for that
semester. Each student, on admission shall be assigned to a Faculty Advisor who shall advise her/him about the
academic programs and counsel on the choice of courses considering the student’s profile, career goals and
courses taken in the earlier semesters. With the advice and consent of the Faculty Advisor, the student shall
register for a set of courses he/she plans to take up for the Semester. Students shall have to register for the courses

for the semester within first week of Semester | and immediately after conclusion of the preceding term for
subsequent Semesters |1, Il and IV.

3.0 MBA Programme Focus:

3.1 Programme Educational Ohjéc'tivewoﬂ:; )

i1 PEO1: Graduates of the MBA program will successfully integrate core, cross-functional and inter-disciplinary
aspects of management theories, models and frameworks with the real world practices and the sector specific
nuances to provide solutions to real world business, policy and social issues in a dynamic and complex world.

2 PEO2: Graduates of the MBA program will possess excellent communication skills, excel in cross-functional, multi-
disciplinary, multi-cultural teams, and have an appreciation for local, domestic and global contexts so as to manage
continuity, change, risk, ambiguity and complexity.

3. PEO3: Graduates of the MBA program will be appreciative of the significance of Indian ethos and values in
managerial decision making and exhibit value centered leadership.

4, PEO4:; Graduates of the MBA program will be ready to engage in successful career pursuits covering a broad
spectrum of areas in corporate, non-profit organizations, public policy, entrepreneurial ventures and engage in life
long learning.

5, PEOS: Graduates of the MBA program will be recognized in their chosen fields for their managerial competence,
creativity & innovation, integrity & sensitivity to local and global issues of social relevance and earn the trust &

respect of others as inspiring, effective and ethical leaders, managers, entrepreneurs,

intrapreneurs and change
agents.

_ e Ou (POs): £ ;th'e end of the MBA programme the learner will possess the
y Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the knowledge of

principles and frameworks of management and allied domains to the solutions of real

world complex business
issues

Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution frameworks to real

world complex business and social problems by systematically applying modern quantitative and qualitative
problem solving tools and techniques.

page 2 of 273
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Critical Thinking - Abili . -t invoeti T -
. | g ity to conduct investigation of multidimensional business problems using research hased

nowledge and research methods to arrive at data driven decisions
Effective ication - ffe y ;

: Communlcatmj Ability to effectively communicate in cross cultural settings, in technology mediated

environments, especially in the business context and with society at large
Leadership and Team Work - Ability to collaborate in an organizational context and across organizational
boundaries and lead themselves and others in the achievement of organizational goals and optimize outcomes for
all stakeholders.
Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issues from a global
perspective and exhibit an appreciation of Cross Cultural aspects of business and management
Entrepreneurship - Ability to identify entrepreneurial opportunities and leverage managerial & leadershiy
for founding, leading & managing startups as well as professionalizing and growing family businesses
Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable development and

assess the impact of managerial decisions and business priorities on the societal, economic and environmenta
aspects.

) 5K

Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ethical and value underpinnings

of managerial choices in a political, cross-cultural, globalized, digitized, socio-economic environment and
distinguish between ethical and unethical behaviors & act with integrity.

LifeLong Learning — Ability to operate independently in new environment, acquire new knowledge and skills and
assimilate them into the internalized knowledge and skills.

3.3 Programme Specific Outcomes (PSOs): It is expected that Institutes define the PSOs for each specialization /
major-minor combination. PSOs shall also vary based upon the customized combination of Generic Core, Generic
Elective, Subject Core, Subject Elective, Foundation, Enrichment & Alternative Study Credit Courses that they offer.

3.4 Graduate Attributes (GAs): At the end of the MBA programme the learner shall exhibit:

GAl:
GA2:
GA3:
GA4:
GAS:
GAB:
GAT:
GAS:
GAS:

Managerial competence

Proficiency in Communication, Collaboration, Teamwork and Leadership
Competence in Creativity & Innovation

Research Aptitude, Scholarship & Enquiry

Global Orientation

Proficiency in ICT & Digital Literacy

Entrepreneurship & Intrapreneurship Orientation

Cross-functional & Inter-disciplinary Orientation
Results Orientation

GA10: Professionalism, Ethical, Values Oriented & Socially Responsible behaviour
GA11: Life-Long Learning Orientation

4.0 MBA Programme Course Types & Evaluation Pattern:

Sr.No. | Course Type Credits | Nature Comprehensive | End , Total
Concurrent Semester | Marks
. Evaluation Evaluation
l _ (CCE) | (ESE) Marks |
l ___ BASICCOURSE TYPES 5
|1 | Generic Core (GC) |3 Compulsory 50 50 | 100
? 1Subjcct Core{SC']' g " Compulsory (Specialization | 50 50 | 100
. | || specific
| 3 | Generic Elective (GE - UL) | 2 Elegtive . =~ = SL SERERI]0 50 50
| 4 | Generic ¢ lective (GE - IL) Elective | s0 0 | 50
5 | Subject Elective (SE - IL) Elective (Specialization | 50 0 50
| specific) l
6 | summer Internship | 6 Project (Compulsory) 50 50 | 100
| | Project (SIP) | I ‘ |
[ : ADDITIONAL COURSE TYPES !
| 1 | Enrichment Courses | 1 Llective 25
| | (ENR)

Page 3 of 273
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Course Qutcomes (CO’s) of MBA
2020 Pattern Syllabus
Generie Core Courses (Compulsory) — Semester I & 11

Semester | 101 — Managerial Accounting

3 Credits !I TP: 2:1:1 Compulsory Generie Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES

| ABILITIES -
CO101.1 | REMEMBERING DESCRIBE the basic concepts related to Accounting. Financial
iStatements. Cost Accounting, Marginal Costing, Budgetary Control and
‘stcmddrd Costing

co101.2 | UNDERSTANDING ‘l XPLAIN in detail, all the theoretical concepts taught through the

e T RTES syllabus.

CO101.3 | APPLYING PERFORM all the necessary calculations thr ough the relevant numerical
| |problems.

ANALYSE the situation and decide the kcv financial as well as non-

financial elements involved in the situation.

|
CO101.4 | ANALYSING

CO101.5 j EVALUATING EVALUATE the fl[lcﬁ;&llr_npdtt of th decision.
Semesterl . | o P Orgdnualmnal Behavior
BCredits  |LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
lco# | COGNITIVE COURSE OUTCOMES

| ABILITIES

CO102.1 | REMEMBERING  [DESCRIBE the major theories, concepts, terms, models, frameworks
= 1 I land research findings in the field of organizational behavior.
CO102.2 | UNDERSTANDING [EXPLAIN the implications of organizational behavior from the
perspectives of employces, managers, Ieaders and the organization.

CO102.3 | APPLYING MAKE USE OF the Theorics, Models, Principles and Frameworks of
_____ ~_lorganizational behavior in specific organizational settings.
CO102.4 | ANALYSING  [DECONSTRUCT the role of individual. groups, managers and lcaders

in influencing how people behave and in influencing organizational
[Earh culture at large.

" C0102.5 | EVALUATING FORMULATE dppmdchcs to reorient individual, team. managerial
and leadership behavior in order to achieve organizational goals.

CO102.6 | CREATING | ELABORATE UPON the challenges in shaping organizational
| behavior, organizational culture and organizational change.

Semester I | 103 - Economic Analysis for Business Decisions
,3_(_,r_{,d|ts 4 LTP_‘ 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

ABILITIES T

~ CO103.1| REMEMBERING [DEFINE the key terms in micro-cconomics,
01032 UNDERSTANDIN[EXPLAIN the kt,y terms in micro-cconomics, [rom a managerial

G perspective,

CO103.3 | APPLYING IDENTIFY the various issues in an economics context and

decision making.

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat Road
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L‘()Il}j_-1| ANALYSING EXAMINI the inter-relationships between various lacets ol micro
[ cconomics from the perspective of a consumer, firm, industry.

' market, competition and business cycles.
© CO103.5 i EVALUATING DEVELOP eritical thinking based on principles of micro-cconomics for
informed business decision making.

CO103.6 | CREATING ANTICIPATE how other firms in an industry and consumcrs will
respond to economic decisions made by a business. and how to
| incorporate these responses into their own decisions.

:Scmcstcr 1 . | Lskingny 104 - Business Research Methods
3 Credits LTP: 2:1:1 |Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
ICO# COGNITIVE COURSE OUTCOMES
.~ |ABILITIES '- _ -

CO104.1 REMEMBERING DEFINE various concepts & terms associated with scientific business
s  pmmdd L

CO104.2 UNDERSTANDING  [EXPLAIN the terms and concepts used in all aspects of scientific business
| rescarch.

| CO104.3 APPLYING MAKE USE OF scientific principles of research to SOL VL contemporary
| business research problems. i i

CO104.4 ANALYSING EXAMINE the various facets of a research problem and [LLUSTRATE:

the relevant aspects of the research process [rom a data driven decision
A w bl Uy ey perspective. , iy
| CO104.5 EVALUATING JUDGE the suitability of alternative rescarch designs, sampling designs.
data collection instruments and data analysis options in the context of a

| siven real-life business research problem from a data driven decision

; perspective. ot I

| CO104.6 [CREATING FORMULATE alternative research designs, sampling designs. data

! collection instruments. testable hypotheses, data analysis strategics and

| il __rescarch reports to address real-life business rescarch problems.

iSemcs_;t erl

1 05 — Basics of Marketing '

3 Credits LTP: 2:1:1 _ Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to '
CO# COGNITIVE COURSE OUTCOMES

_ABILITIES

' C0105.1 REMEMBERING RECALL and REPRODUCE the various concepts, principles. frameworks
| "l and terms related to the function and role of marketing,

CO105.2 [UNDERSTANDING [DEMONSTRATE the relevance of marketing management concepts and
frameworks to a new or existing business across wide variety of sectors and
ILLUSTRATE the role that marketing plays in the *tool kit* of every
organizational leader and manager,

CO105.3 APPLYING APPLY mi-irkeling principles and theories to the demands of marketing
I'uncEion and pl'aE:_t_ice in contemporary real world scenarios.
CO105.4 ANALYSING EXAMINE and LIST marketing issues pertaining (o scementation,

targeting and positioning, marketing environmental forees, consumer
buying behavior, marketing mix and Product Life Cycle in the contet

of real world - =N
marketing offering (commodities services, e-products’ ¢\

Dr. Shiy a,uwf‘ ndhe
Dircctor- TMS

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat Ph.: (020) 67492727
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CO105.5 IEVALUATING EXPLAIN the interrelationships between segmentation, targeting and

' positioning, marketing environment, consumer buying behavior, marketing
mix and Product Life Cycle with real world examples,

CO105.0 CREATING DISCUSS alternative approaches to segmentation, targeting and
positioning, the marketing environment, consumer buying behavior,
marketing mix and Product Life Cycle in the context of real world
marketing ofering

sal) ~ ((commodities, goods, services. e-products/ e-services. ).
Semester I_ ] |106 — Digital Business -
3 Credits ____[!J_'!‘__P: 2:1:1 5 TN __|§|_J__r_n_p_ulsury Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
| ABILITIES -
CO106.1 | REMEMBERING | DESCRIBE the conceptual framework of ¢ commerce, mobile

i i commerce and social commerce.
CO106.2 | UNDERSTANDING | SUMMARIZE the impact of information, mobile, social. digital.
IOT and related technologies on society, markets & commerce.

CO106.3 | APPLYING ILLUSTRATE value creation & competitive advantage in a digital
Business environment. |
CO106.4 | ANALYSING | EXAMINE the changing role of intermediarics, changing nature of
i | supply chain and payment systems in the online and offline world.
CO106.5 | EVALUATING ELABORATE upon the various types of digital business models and
| OUTLINE their benefits and limitations.
CO106.6 | CREATING DISCUSS the various applications of Digital Business in the

i present day world.

Digital Business Applications - I: Electronic Retailing: B2C Electronic Retailing, Characteristics,

Advantages,
:SE:;cSter o il 201 jI!!ar_l«:ti_n_gﬂ:_lngigc-rl_ﬁ':nl
3Credits  |LTP:2:1:1 _k_:_ompulsury Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES

_ABILITIES

CO201.2 | UNDERSTANDING | COMPARE and CONTRAST various approaches o pricing for a
real world marketing offering (commodities, goods, services, c-
_ . L | products/ e-services.) )
CO201.3 | APPLYING DEMONSTRATE an understanding of various channel options
for a real world marketing offering (commoditics, goods,

| CO201.1 | REMEMBERING | DESCRIBE the key terms associated with the 4 Ps of marketing.

| CO201.4 [ ANALYSING EXAMINE the product line of a real world marketing offering

ll : s _ (commodities, poods, services, e-products/ e-services.) _
CO201.5 ‘ EVALUATING EXPLAIN the role of various communication mix clements for a real

| ‘ world marketing offering (commodities, goods, serviees, e-products
. | e-services,) N\ |

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat Road,
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CO201.6 | CREATING | DESIGN a marketing plan for a real world marketing offering
| (commodities, goods, services, e-products/ ¢-services.)
Semester 1 202 — Financial Management
3 Credits LTP: 2:1:1 ‘ompulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES
| ABILITIES _ L
C0202.1 | REMEMBERING  [DESCRIBE the basic concepts related to Financial Management.
' Various techniques of Financial Statement Analysis. Working Capital.
Capital Structure, Leverages and Capital Budgeting.
C0202.2 | UNDERSTANDING [EXPLAIN in detail all theoretical concepts throughout the syllabus

C0202.3 | APPLYING PERFORM all the required calculations through relevant numerical
i roblems. -
C0202.4 | ANALYSING ANALYZE the situation and

« comment on financial position of the firm

« estimate working capital required

» decide ideal capital structure

P « cvaluate various project proposals S

C0202.5 | EVALUATING EVALUATE impact of business decisions on Financial Statements,

Semester 11 203 — Human l@u ree E\/Iz}ég};mcm
3 Credits LTP: 2:1:1 [Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
i | ABILITIES Mgy o e
C0203.1 REMEMBERING | DESCRIBE the role of Human Resource Function in an
_ , Organization.
C0203.2 | REMEMBERING | ENUMERATE the emerging trends and practices in [IRM.

‘ C0203.3 | UNDERSTANDIN | ILLUSTRATE the different methods of TR Acquisition and

| 4 2 retention,

| C0O203.4 | APPLYING DEMONSTRATE the use of different appraisal and training methods

, _iiege= | inan Organization. -
CO203.5 | ANALYSING OUTLINE the compensation strategies of an o}gamzal'ion

' (_T()Efjj,é_i_ EVALUATING INTERPRET the sample job descriptions and job specifications for
' contemporary entry level roles in real world organizations.

e ———py L
Semester 11 o s [ 204 — Operations & Supply Chain Management
3 Credits LTP: 2:1:1 ) \ Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

CO204.1 | REMEMBERING DEFINE basic terms and concepts related to Production, Operations,
Services, Supply Chain and Quality Management. -

G -
,;u.
&
S No 189/ 1/A,
</ Opp Elpro
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10 T UNDERSTANDING
1.3 | APPLYING
1.4 | ANALYSING

15 | EVALUATING

CREATING

Semester 1

[
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FEXPLAIN the process characteristics and their linkages with proces:
product matrix i a real world context

DESCRIBE the various dimensions of production plannimg and
control and their inter-linkages with forecasting

CALCULATE inventory levels and order quantitics and MAKI. S]
OF various inventory classification methods.

OUTLINE a typical Supply Chain Model for a product / service and
ILLUSTRATE the linkages with Customer Issues. Logistic and
Business Issues in a real world context.

ELABORATE upon different operational issues in manufacturing
and services organizations where the decision-making clement is

emphasized. -

|ll]7 — Management Fundamentals
- University Level — Semester | &1l

2 Credits

T LTP: 2:0:0

Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

Co# COGNITIVE | COURSE OUTCOMES
_ ABILITIES .
CO107. |RliMliMBliR]N(i ENUMERATE various managerial competencies and approaches to
[ 1 - management. ) | IR
| CO107. UNDERSTANDING [EXPLAIN the role and need of Planning, Organizing, Decision Making
2 and Controlling. e
CO107. APPLYING MAKE USE OF the principles of goal setting and planning for simple as
3 well as complex tasks and small projects.
CO107. ANALYSING COMPARE and CONTRAST various organizational structures of variety
| 4 of business and not-for-profit entities in a real world context.
! CO107. EVALUATING BUILD a list of the decision making criteria used by practicing managers.
| 5 leaders and entrepreneurs in routine and non-routine decision makine
Pty situations and EVALUATE and EXPLAIN the same. )
| CO107. |CREATING FORMULATE and DISCUSS a basic controlling model in a real life
6 business, start- up and not-for-profit organizational context.
Semester | 108 — Indian Economy
2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

| ABILITIES

CO108.1 REMEMBERING DESCRIBE the present state of Indian Economy and LIST major

. : | economic policy issues in the current context. -

COI1082 | UNDERSTANDING | EXPLAIN the cconomic development strategy since Independence

. It | and DISCUSS the priorities in the current context.

CO108.3 | APPLYING ILLUSTRATE the ccu'nmnic‘il';][_)e_icl of Monetary policy and Fiscal
Policy, Economic Reforms, Demographic Transition in India,
Changing profile of GDP, Growth and Inequality and Trade Policy in
the Indian context.

Dr. Shivigj

AV 2007 /Puna
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CO1084 | ANALYSING LXAMINE the changing profile of human capital, employment
productivity and ILLUSTRATE the Tinkages with Soft
Infrastructure, growth ol Start-ups
GDP composition of India.

CQ108.5 EVALUATING DETERMINE the key priority arcas, across various dimensios
the Indian Economy in the context of current cconomic environment
CO108.6 | CREATING BUILD a case for co-existence of MNCs, Indian Public Scctor. Indian
Private Sector, SMEs, MSMLs and Start Ups in the Indian Lconoms
L = - ey P
Semester 1 ] . 109 — Entreprencurship Development
2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# ' COGNITIVE COURSE OUTCOMES
~ ABILITIES _ ) bl o )
CO109.1 REMEMBERING DEFINE the key terms, LIST the Attributes and Characteristics ol

Entrepreneurs features and ENUMERATE the Factors influencing
, [ | Entrepreneurship Growth. ICxt B o
" C0O109.2 UNDERSTANDING | DISCUSS various theories of entrepreneurship and the
- entreprencurship development ccosystem in [Indian context.
CO109.3 APPLYING APPLY the theories of entreprencurship and entreprencurship
development framework to analyze and identify entreprencurial
___| opportunities. OV B L
C0O109.4 ANALYSING DISCRIMINATE between potential options available for entreprencur
Tans for embarking on establishing a Start Up
C0O109.5 EVALUATING EVALUATE the start up ecosystem and the entreprencurial
i _ opportunities in light of requirements of a business plan.
C0O109.6 CREATING CREATE a business plan that captures entrepreneurs and varicty of
entrepreneur motivations, entrepreneur culture and sectoral
| opportunities and financing options.

Semester I - . mlial=_ {110 — Essentials of Psychology for Managers
2 Credits ~ |LTP: 2:0:0 _ Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
| ABILITIES B -
CO110. REMEMBERING  [DEFINE the basic concepts of psychology.
I
CO110. UNDERSTANDING [EXPLAIN the sensing and perceiving processes.
CO110. | APPLYING APPLY pi‘irl-cip-l-cs-éi'léain;i;g and c_(-)i"-lc_ii.limling to human behavior.
= )
CO110. | ANALYSING ILLUSTRATE the linkages between learning, memory and information
| 4 | i processing.
; USI 10. EVALUATING  [EXPLAIN the basic intrapersonal processes that influence social pereeption.

Semester |

: L1 - Legal Aspects of Business
2 Credits LTP: 2:0:0 . i 1

e L ; Generie Eleetive - University Level
ourse ()I.llt’l')tl!l!b: ()‘n successtul completion of the course the learner will be able to
con | COGNITIVE COURSE OUTCOMES

>/ 8 No.169/1/a
f Cpp Elpro
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| ABILITIES ‘
COLILT | REMEMBERING | DESCRIBE the key terms involved in cach Act.

? UNDERSTANDING SUMMARIZE the key legal provisions ol cach Act.

OlI11.2
' tt): : 1.3 | APPLYING ILLUSTRATE the use of the Acts in common business situations.
"COL11.4 | ANALYSING OUTLINE the various facets of basic case laws of cach Act from a
legal and managerial perspective.
COL11S | EVALUATING | DEVELOP critical thinking by making judgments related to use of

various provisions of the Acts in business situations

- = : ____’ 112 — Demand Analysis and Forecasting

Semester |
Generic Elective — University Level

2 Credits  |LTP: 2:0:0 =i Ty
Course Outcomes: On successful completion of the course the learner will be able to
rf()# | COGNITIVE COURSE OUTCOMES

coti2.1

ABILITIES ) e . .
REMEMBERING [DESCRIBE the key terms associated with demand analysis. demand
cstimation and demand forecasting.

CO112.2 | UNDERSTANDIN ISUMMARIZE the use of demand forecasting in various functions of

+

- R L management.
CO112.3 | APPLYING IDENTIFY the pros and cons of various forecasting methods
COl112.4 | ANALYSING  |DECONSTRUCT a forecast into its various components .
CO112.5 | EVALUATING BUILD a forecast for common products and services using time-series
data. SRS w1
Semester 11 207 — Contemporary Frameworks in
! = Lo BENT e Management
2 Credits LTP: 2:0:0 ull). ~ Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
O# COGNITIVE COURSE OUTCOMES |
ABILITIES o B Ay -
C0207.1 REMEMBERING DEFINE Emotional Intelligence (EQ), IDENTIFY the benefits of |

emotional intelligence and RELATLE the 5 Dimensions ol Trait Il
A | Model to the practice of emotional intelligence.

C0207.2 [UNDERSTANDING DESCRIBE how companies achicve transition from being good
| companies to great companies, and DISCUSS why and how most
! companies fail to make the transition.
| C0207.3 APPLYING {\PPLY the 21 laws that make leadership work successfully to
. improve your leadership ability and ILLUSTRATE its positive
_impact on the whole organization.

C0O207.4 ANALYSING | EXAMINE the fundamental causes of organizational politics and
| team failure.
C0207.5 EVALUATING EXPLAIN the approach to being effective in attaining goals by

aligning oneself to the "true north" principles based on a
universal and timeless character ethic.

:hclrlcsllcr 11 ? | 208 - Geopolitics & World Economic Systems
;2.(,1'1:(]115 . LT 2:0:0 | Generic Elective — University Level :

Course Outcomes: At the end of this course, the learner shall be able to ‘
CO#  ICOGNITIVE | COURSE OUTCOMES

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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ABILITIES
CO208.1  REMEMBERING ENUMERATLE the various elements ol global cconomice system

CO208.2 | UNDERSTANDING [ EXPLAIN the role ol key trade organizations in the global cconomic
system.

CO2083  APPLYING INDENTIFY the crucial elements of international trade Faws
CO208.4 ANALYSING ANALYSL the forces that work for and against globalization.
C0208.5 EVALUATING ASSESS the impact of the elements of the Global Fconomic System
il | the India Economy.
Semester 1T | h _F@ - Start Up and New Venture Management
2 Credits |LTP: 2:0:0 - Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE ICOURSE OUTCOMES
ABILITIES

;__C()EO‘).T l--{l-‘il_\/_i:lZMBl?RIN_(__i_____miS_CB-}B[_i the strategic decisions involved in establishing a startup. |
" C0209.2 | UNDERSTANDIN [EXPLAIN the decision making matrix of entreprencur in establishing a

G ) startup. _ o 1 -
C0209.3 | APPLYING IDENTIFY the issues in developing a team to establish and grow a
startup

| C0209.4 | ANALYSING FORMU IAIL_ a go lo market str_a_tggy_ for a startup.
C0209.5 | EVALUATING DESIGN a workable funding model for a proposed startup.

C0209.6 | CREATING DEVELOP a convincing business plan description to communicate

o 1 e o e

iSi@cster 11 210 — Qualitative Research Mclhm_is

2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOME |
ABILITIES

ENUMERATE the key terms associated with Qualitative research
i approach. BB Lahl

C0210.2 UNDERSTANDING | COMPARE and CONTRAST Qualitative research approach with the
Quantitative approach.

' CO210.1 REMEMBERING

- C0210.3 JAPPLYING CONSTRUCT appropriate research and sampling designs for
. Qualitative research work in real world business and non-business
e | contexts
 C0210.4| ANALYSING ILLUSTRATE the use of appropriate qualitative rescarch methods in
| el | real world business and non-business contexts.
| CO210.5 EVALUATING | EVALUATE the quality of Qualitative Rescarch work
C0210.6 | CREATING COMBINE Qualitative and Quantitative rescarch approaches in a real

world research project.

Semester 11 211 — Business, Government & Society

2 Credits  |LTP: 2:0:0 ~ |Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOME

| ABILITIES LS
| CO211.1 ‘ REMEMBERING | DESCRIBLE the economic roles of government in the Indian cor{ge )

;\ educatyo > .

& /'6"[5 Of & E - :
A - — #9p5e\ Dr. Shigaj D Mundhe
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CO211.2 ] UNDERS TANDING| EXPLAIN the macroeconomic crises around the world,
| CO211.3 CAPPLYING ILLUSTRATE the inter linkages between cconomic grawth, poverty
| and inequality.
CO211.4 ANALYSING I:XAMINE the rationale, success and failures of Public Private
Partnerships in the Indian context.
CO211.5 | EVALUATING ASSESS the forces for and against Globalization and the socio
cconomic impact of Globalization.
- CO211.6| CREATING | DISCUSS the interplay between technology. business and socicty.
Semester 11 | 212 - Business Process Reenginceering
2 Credits TP 2:0:0 _| Generic Elective — University Level
Course Outecomes: On successful completion of the course the learner will be able to
CO# COGNITIVE !C()URSE OUTCOMES
ABILITIES

C0212.1 | REMEMBERING | DEFINE the key terms associated with Business }iroccss Reengineering. _
CO212.2 | UNDERSTANDIN EXPLAIN the various supporting and opposing forces to Business
G Process Reengincering in simple business situations.

CO212.3 | APPLYING ~|APPLY modeling tools for simple business processcs.
CO212.4 | ANALYSING  [FORMULATE a working plan to establish a Business Process
. Reengineering team. L I
C0212.5 | EVALUATING EVALUATE the success of a BPR initiative in relation to the impact on
| organizational KPIs.

| CO212.6 _CRE_;}:[INQ__ IMAGINE ways to improve business or non-husincss_pr:}cc_sscs.
‘ Generic Courses (Electives) — Institute Level — Semester | & I
Semester 1 A 113 - Verbal C(.l}l’_lwi_[‘,‘ill;l-ﬂ_]'l._laab | e
2 Credits LTP: 0:3:1 _____|Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE | COURSE OUTCOMES
ABILITIES —a A

COI113. | REMEMBERING | RECOGNIZE the various elements of communication, channels of

| 1 communication and barriers to effective communication.

- COI13. | UNDERSTANDIN [EXPRESS themselves cffectively in routine and special real world

e 1G business interactions. Readi "
CO113. | APPLYING DEMONSTRATE appropriate use of body language.
3

COI13.| ANALYSING  [TAKE PART IN pl‘()fi:ssiona] l‘I’IL_CII_Il_gb group discussions, telephonic
i FULER T calls, clementary interviews and public speaking activitics.
COIl13. | EVALUATING APPRAISE the pros and cons of sample recorded verbal

| 5 communications in a business context.

COI113, | CREATING CREATE and DELIVER effective business presentations, using
6 | | appropriate technology tools, for common business situations.
Semester | . g 114 - Enterprise Analysis - Desk Research
2 Credits LTP: 0:3:1 Generie I‘Ilccii\'v Institute Level
Course ()t{llcnmcs: On suceessful completion of the course the learner will be able to
COH COGNITIVE COURSE ()IJ'I'('()MI-IH

ABILITIES

8 No 169,14
Oop Ejpro




e L

1HMSs

vashaswi Educ

)

(Approved
< and AfMliated to Sav

A (AL TERS
: A4S BAg, 8 No 1BRA, Oy Blpm
- Walinite

CO REMEMBERING
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UNDERSTANDIN
L
APPLYING

COl114

COl14
CO114. ANALYSING
4

CO114. | EVALUATING

5

CO114. | CREATING
6

Semester 1

2 Credits
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[ DESCRIBE the key historical, orpanizational, market related. financial
SOVErNAnee, leadership and social responsibility dimensions of a real
world business organization

| SUMMARIZE the regional, national and plobal f

business organization

DEMONSTRATLE the use of secondary

profile a real world business organization.

ANALYSLE, using tables and charts, the trends in market standing and

financial performance of a real world business organization over the

years.

COMPOSE a succinet summary of future plans of a real world busi

organization the company website, sharcholders reports and other

information available in the public domain.

IMAGINE the key challenges and opportunitics for a real world busines

witprint ol a re:

offline and onlin

organization in the immediate future (1 to 3 years).

l_I%__— Selling & Negotiations Skills Lab

Generic Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

ICO# OGNITIVE COURSE OUTCOMES
_ ABILITIES | sl _
CO115. | REMEMBERING DESCRIBE the various selling situations and selling types.
|
" CO115.  UNDERSTANDING | OUTLINE the pre-sales work 1o be carried out by a professional
2 A= salesperson. :
CO115.  APPLYING IDENTIFY the key individuals involved in a real world sales process
3 | for a real world product/ service / e-product / e-service.
" COl115. | ANALYSING FORMULATE a sales script for a real world sales call for a product
- service / e- product / e-service. .
" CO115. EVALUATING DECONSTRUCT the pros and cons of sample real world sales calls for
5 a product/ service / e-product / e-service.
 CO115. [CREATING DEVELQP a sales proposal for a real world product/ service / ¢-
6 product / e- service and for a real world selling situation.

Semester 1

VS 116 - MS Excel

LTP: 0:3:1

2 Credits

Generic Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
ABILITIES
CO116. REMEMBERING
|

CO#

CO116, UNDERSTANDING

L CO116. | APPLYING

: ]

CO116. | ANALYSING

COURSE OUTCOMES

SELECT appropriate menus and functions of MS Excel 1o Create,
Format, Import, Merge, Save, Print Spreadsheets & Charts using
_business data. _
SHOW how to do basic troubleshooting and (ix mistakes most people
make when working with spreadsheets.
USE various functions of MS Excel, Execute pivot table analysis,
common (and powerful functions), and difterent types ol lookups
(viookup, hlookup, and index/match).
ILLUSTRATE the use of the most commonly used data-manipulior

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat Roa
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| ommands in MS Lixcel

| DERIVE insights from multiple data sources in MS EXCEL and work

COlle. EVALUATING
with it to answer relevant business questions

S
COl16.  CREATING ‘ CREATE standard Excel Templates for routine busin Ja
6 management and analysis activitics.

1
| RCTESSPIRON . oy o i » . gn ,
Semester | [117 - Business Systems and Procedures

2 Credits LTP: 0:3:1 Generie Eleetive — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE ' COURSE OUTCOMES

ABILITIES

 CO117.1 REMEMBERING | TABULATE the key elements of a l;'picul business system and related
. {lL. | work flow procedures. )
CO117.2 | UNDERSTANDIN EXPLAIN a business system and related procedures.

G o _ e
| COl I?.S_: APPLYING PREDICT the fail points / bottle necks in a typical business process.
CO117.4 | ANALYSING BREAK DOWN a business system into simpler components and explain

| | the inter- relationships. Lo e
. CO117.5 EVALUATING DEVELOP a process based thinking approach.

CO117.6 | CREATING CREATE standard operating procedures and flow charts / other visual
' representations for typical business systems and processes.

Semester | ; _ T ) - ______{ ) 118 - Managing Innovation
2 Credits LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES

ABILITIES

" CO118.1 | REMEMBERING | DESCRIBE the key ideas relevant to innovation, intellectual property.
ol business models il

CO118.2 | UNDERSTANDING| INTERPRET the various theories of innovation and EXPLAIN with
examples the types of innovation.

CO118.3 | APPLYING EXPERIMENT WITH innovation as a systematic process and generate
| innovative ideas for new products and services.

CO118.4 | ANALYSING DISSECT contemporary start-up businesses (or their business models.
extent of innovation, success and [ailure.

CO118.5 | EVALUATING CREATE an inventory of product and process innovations for daily use
consumer products and routine business processes in a typical '

| organization.
CO118.6 : CREATING CREATE a potential list of innovation needs for India in the local,

regional and national context and ASSESS the likelihood of
constructing a business model around these needs in the current local,
regional and national context.

?Sl‘lllil.‘hl.(.‘l" | 119 - Foreign Language |
2 Credits LTP: 0:3:1 Generie Elective - Institute Level

(-_uurbc ()ulcfﬂll'fs: On successful completion of the course the learner will be able to
COM COGNITIVE | COURSE OUTCOMES

S No 169/ 1/A
Opp Elpro
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. ABILITIES _
CO119.1 | REMEMBERING | RECALL and SPELL simple words in the forcign language
CCO119.2 | UNDERSTANDIN| TRANSLATE simple sentences from | nglish to the foreign language

G and vice- versa.
L CO1193 | APPLYING CONSTRUCT a dialogue, in the forcign language, for basic human
| uug_t_lglonk in_a social context.
- CO119.4 ANALYSING TAKE PART IN an interaction in a non-business setling using the

_ : | Imuu] language.
CO119.5 }I{\-’A[.U.f\'l'IN(} J INTERPRET a short write up ‘written in the forcign language.

Semester 11 213 - Written Analysis and Communication Lab

2 Credits LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On succcssful completion of the course the learner will be able to
Co# COGNITIVE | COURSE OUTCOMES

ABILITIES !_
CO213. REMEMBERING | DESCRIBLE stages in a typical communication cycle and the barriers to

| . ] effective communication.
CO213. | UNDERSTANDIN | SUMMARIZE long essays and reports into préeis and executive
2 G | summaries. SIS R
CO213. | APPLYING USE Dictionary and Thesaurus to draft and edit a variety of business
3 ey written communication. .
CO213. | ANALYSING EXAMINE (;amplL internal communications in a business environment
{CA v | for potential refinements. |
CO213. EVALUATING COMPOSE variety of letters, notices, memos and circulars. .
LUE S AN
| 214 - Industry Analysis - Desk Research
2 Credits LTP: 0:3:1 Generice Elective — Institute Level
Coursc Outcomes: On successful completion of the course the Icarncr will be able to
I(l()# COGNITIVE COURSE OUTCOMES
_— ABILITIES s el 1
CO214. | REMEMBERING | DESCRIBE the key characteristics of the players in an industry.
| .
| Co214. ! UNDERSTANDIN | SUMMARIZE the mdndg,cmx,m cthos and philosophy of the players in |
| 2 |G B the industry. | e
CO214. | APPLYING DEMONSTRATE an understanding of the regulatory forces acting
| 3 R on the industry. . R4 |
CO214. ANALYSING COMPARE and CONTRAST. using tables and charts, the market and |
4 I financial performance of the players in an industry.
CO214. | EVALUATING ASSESS the impact of recent developments on the industry and its key
| 5 | players. T
CO214. CREATING PREDICT the future trajectory of the evolution of the industry in the
L 6 _ | immediate future (1 to 3 years).
Semester I | 215 — Entreprencurship Lab
2 Credits  LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomcs On successful completion of the course the learner will be able to
CO# C()(.NITIVF EOU RSE OUTCOMES

HMS

Dircctor
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ABILITIES

CO215, REMEMBERING
|

CO21S. UNDERS TANDING
CO215.  APPLYING
CO215. | ANALYSING

i

CO215. | EVALUATING

s

CO215. CREATING

O

éﬁom_cstcr 11
2 Credits

IHMS Bkig, 5 No “-;.11;1”\ O Elpra Intemslional, Chinchwad, Pune - 411033, Pho (G20) 273532 300320953034 . F ax
Walmnite

[ DEVELOP a business model around the s

4%,1‘1': 0:3:1

(020 27354731

woaw e me In Famail  dntodhlims no in

IDENTIEY o basket of potential business
regional or national context

COMPARL and CONTRAST the
SELECT the most suttable /

apportumties in the local
shorthisted busin

promising

O 11
UF;Fnr:IIIr.H_,
hortlisted busin

FORMULATE the organization structure for the proposed start

EVALUATE the market potential and ESTIMATLE the financing
requirements for the initial 1 to 3 years after launch.
CREATE a proposal for funding the start up.

121(:- SI’SS

seneric Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#  COGNITIVE
; ~ ABILITIES

COURSE OUTCOMES

l' CO216. REMEMBERING

" CO216. UNDERSTANDING |

2

CO216. | APPLYING
|

IDENTIFY the key menus of SPSS and DESCRIBE their functionality.

| EXPLAIN the main features of SPSS

MAKE USE OF various tools 1_(;?]‘1_&;;13;_5;!: date, describe data and display

3 . | graphical output using SPSS.
CO216.  ANALYSING ANALYSE data using various statistical tests of SPSS
4
CO216. | INTERPRET and EXPLAIN the outputs from SPSS
5 L == = e . ¥
CO216. | CREATE DES &,](JN DEVELOP and TEST advanced multivariate models using
6 i SPSS. "
'Stmuler | ] ____:_ e, 2?7 - Foreign Language 11
2 Credits ﬁ Fl’ 0:3:1 Generic Elective — Institute Level
Course Outcomcs On successful cumplctlon of the course the learner will be able to
CO# ‘CO(,NITIVF COURSE OUTCOMES
| ABILITIES = | 2 bty Wi 1
CO217. REMEMBERING LISTEN to simple audio-visual recordings in the forcign language.
|

CO217. UNDERSTANDING
:

CO217. APPLYING

S.Uzlff. CANALYSING
?'02 17, |
.

EVALUATING

IRANSLATE simple letters from Lnglish to the foreign language and vice
versa,
CONSTRUCT a business email, in the foreign language.

TAKE PART IN an interaction in a business setting using the foreign
language.
COMPOSE a L.uvmn;ﬁ ]utlu and resume in the foreign language.

Upp Elprg
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subject Core (5C) Courses - Semester 1|
specialization: Marketing Management
Semester 11 205MK'T: Marketing Rescarch
3 Credits LTP: 2:1:1 Subject Core (SC) Course  Marketing
. Management
Course OQutcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES
ABILITIES -
CO20SMKT.1 | REMEMBERING IDENTIFY and DESCRIBL the key steps involved in the marketing
| research process.
CO20SMKT.2 | UNDERSTANDING COMPARLE and CONTRAS'T various rescarch designs. data source
data collection instruments, sampling methods and analytical 1o
SUMMARIZE their strengths & weaknesses.

CO205MKT.3 | APPLYING | DEMONSTRATE an understanding of the ethical framework that
Nl market research needs to operate within.

CO205MKT.4 | ANALYSING ANALYSE quantitative data and draw appropriate Inferences to address
‘ ) B | areal life marketing issue. -

CO205MKT.5 | EVALUATING DESIGN a market rescarch proposal for a real life marketing rescarch
==l = | problem and EVALUATE a market research proposal.

CO205MKT.6 | CREATING PLAN and UNDERTAKE qualitative or quantitative Market Rescarch

and demonstrate the ability to appropriately analyse data to resolve a
real life marketing issue.

Semester 11 | 206MKT: Consumer Behavior
3 Credits LTP: 2:1:1 Subject Core (SC) Course — Marketing
_____ e Management Ja +-LICusmIn
Course Outcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES
 ABILITIES

CO206MKT.1 REMEMBERING | ENUMERATE social and psychological factors and their influcnce |
. | his/her behavior as a consumer.
CO206MKT.2 UNDERSTANDING| EXPLAIN fundamental concepts associated with consumer and

organizational buying behavior.

CO206MKT.3 APPLYING APPLY consumer behavior conccpgﬂj real world strategic
| _oc WSS @i marketing management decision making.
CO206MKT.4| ANALYSING ANALYSE the dynamics of human behavior and the basic factors

. I that influence the consumer’s decision process.

CO206MK'T.5| EVALUATING LLXPLAIN the consumer and organizational buying behavior process
. | _for a variety of products (goods/services).

CO206MKT.6) CREATING DISCUSS the use of the Internet, e-commerce & information
technology with respect to the changing consumer marketplace
and ELABORATE on the various aspects of the changing Indian
Consumer.

Subject Core (SC) Courses - Semester Il
Spe:ial_ization: Financial Management
20SKFIN: Financial Markets and Banking Operations
Subject Core (SC) Course — Financial Management
the course the learner will be able to

:_.Scmcslcr il
3 Credits LTP: 2:1:1

Course Outeomes: On successful completion of

J R
h.: (020) 67492727



222 ™ yashaswi Education Socicly's Rag No:Mahs.::417/2007/Pune

A INTERNATIONAL INSTITUTE OF MANAGEMENT SCIENCE

N An ISO 9001 Certified Institute
IIMS (Approved by AICTE Ministry of HRD Govt. of Indla, Recognisoed by Gavt. of Maharashtra
and Afflllated to Savitribal Phule Punea Unlversity)

: IMS Bidg, 5. No. 169/1/A, Opp. Elpro Imtamational, Chinchwad, Pune - 411033, Ph.. (020) 27353730/32/33/34, Fax - (020) 27354 7-3_1_

CampiR. wWabsite, : www lims acin E-mall © infodglims ac.in

Subject Core (5C) Courses - Semester 1|
| Specialization: Marketing Management
Semester 11 | 205MKT: Marketing Rescarch
3 Credits LTP: 2:1:1 [Subject Core (SC) Course — Marketing
i ) _ Management
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES |
CO205MKT.1 | REMEMBERING [ IDENTIFY and DESCRIBE the key steps involved in the marketing
| research process.
CO205MKT.2 | UNDERSTANDING| COMPARE and CONTRAST various rescarch designs, data sources.
data collection instruments. sampling methods and analytical tools and

CO205MKT.3 | APPLYING DEMONSTRATE an understanding of the cthical framework that

i ) | | market research neceds to operate within.

CO205MKT.4 | ANALYSING ANALYSE quantitative data and draw appropriate Inferences to address
' | areal life marketing issue.

CO205MKT.5 | EVALUATING DESIGN a market research proposal for a real life marketing rescarch
, s | problem and EVALUATE a market rescarch proposal.
CO205SMKT.6 | CREATING PLAN and UNDERTAKE qualitative or quantitative Market Rescarch

and demonstrate the ability to appropriately analyse data to resolve a
| real life marketing issue.

Semester 11 f_ iy il(l().'\']](']': Consumer Behavior

3 Credits ‘L’I‘I’: 2:1:1 Subject Core (SC) Course — Marketing
3 L el Ty | S N —— Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

v A LABYEITINS . |
L‘()ED()MK'I‘.I REMEMBERING ENUMERATE social and psychological factors and their influence .
‘ his’her behavior as a consumer.,

CO206MKT.2| UNDERSTANDING| EXPLAIN fundamental concepts associated with consumer and
| | organizational buying bechavior.

"O206MKT.3) APPLYING APPLY consumer behavior concepts to real world strategic
el marketing management decision making.
CO206MKT.4| ANALYSING ANALYSE the dynamics of human behavior and the basic factors

hh that influence the consumer’s decision process. |
CO206MKT.5) EVALUATING EXPLAIN the consumer and organizational buying behavior process I
T - for a variety of products (goods/services). |
CO206MKT.6! CREATING DISCUSS the use of the Internct, e-commerce & information
technology with respect to the changing consumer marketplace

and ELABORATE on the various aspects of the changing Indian
Consumer.

Subject Core (SC) Courses - Semester ||
. ek £ Specialization: Financial Management
;5'3‘]105‘}’1‘ | . [205FIN: Financial Markets and Banking Opecrations
3‘( redits LTP: 2:1:1 Subject Core (SC) Course — Financial Management
Course Qutcomes: On successful completion of the course the learner will be able to
T gducay;
o 20
Q%““UTE 2 )

'
S No 169/1/4.
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CO#  COGNITIVE COURSE OUTCOMES

ABILITIES

I('(L‘USI-'IN,I' REMEMBERING RECALL the structure and components ol Indian financial system

through banking operations & Financial Markets.

CO205FIN2l UNDERSTANDIN [UNDERSTAND the concepts of financial markets, their working and

G importance.
CO205FIN.3| APPLYING ILLUSTRATE the working and contribution ol Banks and NBICs 1o the
| =2 | R Ty |Indian Economy.
CO205FIN.4| ANALYSING ANALYZE the linkages in the Financial Markets.
CO205FIN.5| EVALUATING  EXPLAIN the various banking and accounting transactions.
CO205FIN.6| CREATING | DEVELOP necessary competencies expected of a finance professional.

ﬁScfnest_cr 11

| 206FIN: Personal Financial Planning

3 Credits

ILTP: 2:1:1 [Subject Core (SC) Course — Financial Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# ‘ COGNITIVE COURSE OUTCOMES

| ABILITIES

'_().“.{){')I"_]_!\:‘.__l_ . REMEMBERING | UNDERSTAND the need and aspects of personal financial planning
CO206FIN.2 | UNDERSTANDING| Describe the investment options available to an individual

CO206FIN.3 | APPLYING

CO206FIN.6 | C REATING _CREATE a financial plan for a varicty of individuals. _ |

IDENTIFY types of risk and means of managing it

CO206FIN.4 | ANALYSING | DETERMINE the ways of personal tax planning
ICO206FIN.5 | EVALUATING EXPLAIN retirement and estate planning for an individual and

design a financial plan.

Subject Core (SC) Courses - Semester I
Specialization: Operations & Supply Chain Management

?Scmc_s_ter I1

"1 E;,Z{)'S()SCM: Service Operations Management — |

CO#

3 Credits LTP: 2:1:1 ;Subjcct Core (SC) Course — Operations & Supply Chain
el [Management e ‘
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE !C()U RSE OUTCOMLES
ABILITIES ‘

‘(;020505(:1\'4.1

CO20508CM .2
CO20508CM .3
|

REMEMBERING DESCRIBE the nature and CIHHARACTERISTICS of services
| and the services economy.

CO2050SCM .4
CO20508CM .5
CO20508CM .6

E_Scmcstcr 11
3 Credits

Course Qutecomes: On successful completion of the course the learner will be able to
U S

UNDERSTANDING DESRCIBE the service design elements of variety of services.
APPLYING USE service blueprinting for mapping varicty of real life service |
; _ . processes, i
ANALYSING ANALYSE alternative locations and sites for varicty of service
facilities.

EVALUATING JUDGE and EXPLAIN the service orientation at variety of
service facilities / organizations.

|CREATING CREATE flow process layouts for variety of services.

[ 2060SCM: Supply Chain Management

LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
_ [Management

S No 169/1/4,
Opp Elpro

Director- LHIMS
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CO# COGNITIVE
ABILITIES

wavw s e In Foommil  dnfod@iima o in

COURSE OUTCOMES

CO2060SCM. ] REMEMBERING | DESCRIBE the key concepts of Supply Chain Management and

CO20608CM.2 | UNDERSTANI

G
CO206008CM.3 APPLYING
CO20608CM.4 ANALYSING

the — driving forces in contemporary Supply Chain
Management.
JIN | EXPLAIN the structure of modern day supply chains

IDENTIFY the various flows in real world supply chains
COMPARE and CONTRAST push and pull strategics in Suppl;
Chain Management.

;("()30603(‘_]&1?\_ - EVALUATING EXPLAIN the key Operational Aspects in Supply Chain

CO2060SCM.6 | CREATING

Management. T
DISCUSS the rleu(mshIp between Customer Value and Supply
Chain Management. I e

Subject Core (SC) Courses - Semester [
Spemallzatlon Business Analytics

Semcstcr ll

§ Credits LTP; 2:1:1

ZOSBA Basic Busmew Andlvllcs using R
Subject Core (SC) Course — Business Analytics

Course Outcomes: On successful completion of the course the learner will be able to

[CO# COGNITIVE
ABILITIES

COURSE OUTCOMES

CO205BA.1 | REMEMBERING

CO205BA.2 | UNDERSTANDING I

CO205BA 3 | APPLYING

CO205BA.4 | ANALYSING

IDENTIFFY oppomzmllcs for creating value using business analytics
and DESCRIBE the basic concepts in Business Analytics. DATA
Science and Business Intelligence. _
EXPLAIN the applications of Business Analytics in multiple business
domains and scenarios. ot
DEVELOP a thought procces s 10 think like a data scientist/business

| analyst.

ANALYZE data grapﬁ?ca]iy_gy' crcali_t_{g_}i v_ariel_\,-' of plots using the
appropriate visualization tools of R. Lot J

CO205BA.5 | EVALUATING

SELECT the right functions of R for the ¢ given analytics task.

CO205BA.6  CREATING

COMBINE various tools and functions of R programming language

and use them in live analytical projects in multiple business domains
and scenarios.

206BA: Data M;ung

;Scmesttr 1l _;_ . = i Hom
3chdm i LTP: 2:1:1

~ Subject COI‘L_LC_) Cou ree - BIIQIIILW Analytics

Course ()utcomcs On successful complellon of the course the learner will be able to

CO# COGNITIVE
ABILITIES
CO206BA.1 RliMl-lM[i_l-‘.RlN(}
CO206BA.2 | UNDERSTANDING
CO206BA.3 | APPLYING
CO206BA.4 | ANALYSING
CO206BA.5 | EVALUATING

CO206BA.6 | CREATING

COURSE OUTCOMES
DEFINE the key tu‘ms dseoualed with Data Mining
IEXPLAIN the various aspects of Data
APPLY classification models
ANALYSE using clustering models
SELECT appropriate association analysis and anomaly detection
tools.

COMBINE various data mining tools and use them in live analytt

projeets in business scenarios.

midhc
~ HIMS
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Generic Core (GC) Courses - Semester ||

Semester 111 01— Strategic Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful complcllml of thl.. course lht. learner will be able to

CO# | COGNITIVE [ COURSE OUTCOMES

| ABILITIES ! ool SO - _ ;
CO301.1 | REMEMBERING | DESCRIBE the basic terms and concepts in Strategic Management.

C0O301.2 | UNDERSTANDING | EXPLAIN the various facets of Strategic Management in a real world
context.

CO301.3 | UNDERSTANDING | DESCRIBE the trade- offs within and across strategy formulation,
implementation, appraisal.

CO301.4 | APPLYING INTEGRATE the aspects of various functional arcas of management 1o
develop a strategic perspective.
CO301.5 | ANALYSING EXPLAIN the nature of the problems and challenges confronted by

| the top management team and the approaches required to function
[ effectively as strategists.

C0O301.6 CRI.’I‘]A'I'INC;_ N DEVELOP the capability to view the firm in its totality in the context
| of its environment.

Semester I | s _ 302— Decision Science

b_(jredits | B S (s Efumpulsury Generic Core Course

co# | COGNITIVE COURSE OUTCOMES |
| ABILITIES o

C0302.1 | REMEMBERING DESCRIBE the concepts and models associated with Decision

I Science,

| C0302.2 | UNDERSTANDING | UNDERSTAND the different decision-making tools required to

| achicve optimisation in business processes.

C0302.3 | UNDERSTANDING | APPLY appropriate decision-making approach and tools to be
used in business environment.

C0O302.4 | APPLYING ANALYSE real life situation with constraints and examine the
I S problems using different decision-making tools
- C0302.5 | ANALYSING EVALUATE the various facets of a business problem and develop
| problem solving ability
C0302.6 | CREATING DISCUSS & propose the various applications of decision tools in the|

| present business scenario.

Generic Core (GC) Courses - Seriléstgl\_l ”

IScmuster I{’_ {

401 — Enterprise Performance Management

3 Credits LTP: 2: 1 2:1:1 i1 el Compulsory Generie Core Course
Course Outcomes: On successful mmpleuon of the course the learner will be able to
CO# COGNITIVE ‘COU RSE OUTCOMES

ABILITIES
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CO401.1 | REMEMBERING F'numerate the different parameters & lacets of management control
ol an enterprise.

CO101.2 | UNDERSTANDING | [lustrate the various techniques of enterprise performance
management for varied sectors.

CO401.3 | UNDERSTANDING| Determine the applicability of various tools and metrics as a
performance evaluation & management tools.

CO401.4 | APPLYING Analyse the key financial & non-financial attributes to evaluate

' | enterprise performance.

ANALYSING Formulate the various parameters to evaluate enterprise performance
effectively through implementation of strategy.

CO401.5 |

Semester 1V _-—[ 402 — Indian Ethos & Business Ethics
3 Credits sy 002000 Taschem Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# |1 coG COGNITIVE COURSE OUTCOMES

ABILITIES

CO402.1 REMEMBERING DESCRIBE major 't_ht_:o-r_ic_s; concc;;l_s_;,_ terms. models and framework
of Indian ethos and business ethics. DISCOVER the contemporary

i | Issues in Business Ethics
CO402.2 | UNDERSTANDING| CLASSIFY and RECOGNIZE Karma. Karma Yoga and discover its
relevance in business setting, ILLUSTRATIE the business cthical

B bl decision rationale derived from Indian IHeritage Scripturcs.

. C0402.3 | UNDERSTANDING | APPLY Principles, Theories, Models and Framework of Indian cthos
and business ethics in order to incorporate value system in work

| culture and work place.

C0O402.4 | APPLYING DEVELOP and EXHIBIT analytical, problem solving skills, and
work ethos by COMPREHENSION and PRACTICE of Indian cthos

= | andvaluesystem .

C0402.5 | ANALYSING IMPLEMENT, EVALUATE, and FACILITATE cthical business |

behavior and promote sustainable business ccology, improve
o | profitability, foster business relation and employee productivity.

C0402.6 | CREATING ELABORATE Ethical dilemmas in different business arcas of
marketing, HRM and Finance and ADAPT dilemma resolution
interventions by referring to

u.rtdln norms, theories and models of | ‘astern Management.

GenerlcCourses{EEectwes} University Level — Semester ma v

Semester 111 _ - 306 - lnturnatmnal Business Economics

2 Credits L'TP: 2:0:0 ’icmrlc Elective — University Level

Course Outcomes: On successful compltlmn of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

. ABILITIES : LN

CO 306 .1 Remembering RECALL and ENUMERATE the economic aspeets of international
business.

CO 306 .2 Understanding DESCRIBE the outcomes of globalising and liberalising trade

environment, trade policy frameworks and macrocconomic linkages
| of the open economy:,
CO 306 .3 Applying DISCUSS the nmluunam\. and working of the foreign exchang

.

i markets,
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CO 3006 4 Analysing [ EXAMINE how a protectionist trade policy improves o
| the prospects of survivi il / growth of busines
CO 300 .5 Ivaluating APPRAISE the implications of trade related pnhr ies under different

| levels of product market concentration”

Semester 11

‘ 07— International Business EKnvironment
2 Credits LTP: 2:0:0 (

seneric Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# ' COGNITIVE COURSE OUTCOMES
| ABILITIES
CO 307 .1 Remembering Recall and Describe the key coneepts of international Business
Environment

ICO 307 .2 Understanding | Understand the relevance of Multinational Corporations (MNCs) in

| | global trade

ICO 307 .3 Applying Demonstrate the s 5|g,n|['t,ancc of FDI and FPI in respect of

developing economy

CO307 .4 | Analysing | Analyze the issues related to Labor, Environmental and Global

[ e Value chain

€O 307 .5 Evaluating Formulate and discuss the case related to various Agreements

| | under WT O and contemporary global business environment.

'Semcstelj__lll _ 308 — Project Management |

2 Credits LTP: 2:0:0 1 ~ Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

Co# COGNITIVE COURSE OUTCOMES

| ABILITIES .

ICO 308 .1 Remembering DEFINE the key terms and concepts in p]"UJLLl management.

CO 308 .2 Understanding EXPLAIN the Importance of project management methodologics and
tools at the distinct stages in the Project’s life cycle

CO 308 3 Applying [LLUSTRATE the importance of PM in most industries and
businesses

CO 308 4 Analysing EXAMINE the importance of Leadership specifically in heterogenous
and virtual teams as well as governance and approaches to conflict

JL AW | resolutions

CO308.5 | LEvaluating DESIGN dashboard, status re u,pnrl and index for Key Performance

[ndicators of project for the Management

Semester 111 309 — Knowledge Management

2 Credits LTP: 2:0:0 Generie Elective — University Level
Course ()ulu;mt.s On successful completion of the course the learner will be able to

COWH | COGNITIVE COURSE OUTCOMES

. CABILITIES

cO '_5“" | Remembering DEFINE the key terms and concepts in Knowledge Management

Co .)'U‘) 2 1 Understanding DESCRIBL the Knowledpe h"lilll\-lg’,t'l.ﬂk'lIl cI\cl\'_ i

« :(.) ] Applying DISCUSS the types ol Knowledge and its tmplications,

iCO 309 4 ‘ Analysing

OUTLINL the l|n|:m|.mu ol capturing knowledge elements and u\
. | structures
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/,‘b \oit cu 4,\190 &
$/8r ' o . Shi :
ﬂ/-?\' HL';‘:.‘;.‘??;.FU“ Director- HVS
U

Ftogy Mo Mnhs A1 712007 Py




gducata, | TM

(N

Yashaswi Education Society's
INTERNATIONAL INSTITUTE OF MANAGENMENT SCIENCE
An ISO 9001 Caertiflad Institute

(Approved by AICTE Ministry of HRD Govl, of Indin, Recognisod by Gavt, of Maharashtra
and Affiliated to Savitribol Phule Pune Unlveraity)

Campus, . IIMS Biig, =

——————

O 308 S

Semester 11
2 Credits

NOo 1B VA Oy Pipes Inteeoational G Tvwered, e

Wealinite

Ivaluating |

LTP: 2:0:0

I NPEAIN the human and business

Flag Mo Maha @ A1 7/2007/Puna

AN100D, Pl (D207 223502 3032194, F s (D20) 273547731

Wi s me In Fommil - infod@lirma acin

apphcation as a competitive advantage to business

aspects of knowledee management
310 Corporate Governance

Generic Elective - University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#
CO310.1
CO310.2

'CO3103

COGNITIVE
ABILITIES
REMEMBLERING

UNDERSTANDIN
G

APPLYING

o

COURSE OUTCOMES

RECOGNIZE and REMEMBER the scope of Corporate
Governance.
UNDERSTAND the role of Board of Directors and Committees 1

APPLICATION of empirical methods of Corporate Governance
and its impact on the Firms.

Analyze the legal framework of Corporate Governance and

CO310.4 ANALYSING
formulate Internal control policies.
CO310.5 | EVALUATING Evaluate the legal framework and global perspective ol Corporate
Governance.
C0O310.6 | CREATING ~ FORMULATE and DISCUSS Cases related to CG (Models). their

Semester 111

SULCI SS&T AII URES.

B11-Management of Non-profit organizations

2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful comp]etmn of the course the learner will be able to
co# COGNITIVE [COURSE OUTCOMES
ABILITIES Mt
"CO311.1 | REMEMBERING | DESCRIBE the basic concepts and frameworks in the field of
Non-Profit Sector & Non-Profit Organization.
| CO311.2 "UNDERSTANDIN | EXPLAIN the characteristics of Non-Profit or ganizalions,
G summarizing the factors affecting development of Non-Profit
! organization.
| CO311.3 | APPLYING MAKE use of theoretical concepts, frameworks while registration
~ process of Non-Profit Organization.
CO311.4 | ANALYSING EXAMINE the role ofdnv public policies which helps NPO in
decision making.
CO311.5 | EVALUATING EVALUATE the performance of Non- Profit organizations, the
critical financial considerations of the Non - Profit organization

Stmcslcr lV
2 Credits

Course ()ulwmc

1[111_'200

405 — Global Strategic Mnﬁngcmcnl
seneric Elective — University Level

On successful completion of the course the learner will be able to

CO#H

| COGNITIVE

| ABILITIES

C0405.1

L CO405.2

Remembering

Understanding

COURSE OUTCOMES

Define the concept and key terms associated with the global strategic
management.
Describe in detail global strategic alliance, merger and acquisitjons
! } *"“’\\
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COA05.3 | Applyimg | Demonstrate varions plobal organtsation maodels in global strategi
- management context
CO405.4 | \nalyzing | Examine various entry and business-level strategies from globa
| strategic management prospective
LCO08S | I'valuating Lixplain globalization, innovation, and sustainability and
l challenges to strategic management.
CO403.6 Creating Design global strategies and understand their relative merit
' ‘ demerits.

Semester l\-:
2 Credits LTP: 2:0:0

406 — Technology Competition and Strategy
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

. A

- CO406.1 Remembering DEFINE the key terms and concepts.
CO406.2 Understanding EXPLAIN how technology affects strategic interactions among firms

. BT and consumers
CO406.3 | Applying DETERMINE the linkages 'l“cchnolo}:v & Business Strategics
CO406.4 | Analyzing EXAMINE the technology environment of _d_[lrm
CO406.5 | li\*glgjcl_ting_ e APPRAISL the risks pertaining to » technology and competition.

-:Semestcr v _ AT 407 — Cyber Laws

2 Credits LTP: 2:0:0 \Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

; ABILITIES e d |
C0O407.1 Remembering DEFINE the key terms and concepts pertaining to cyber laws.

| CO407.2 Understanding DESCRIBE the relevant legal provisions in detail.

[ CO407.3 Applying DETERMINE the applicability of the legal provisions in a specilfic

scenario.
L CO407.4 Ana_lyzing OUTLINE the course of action in case of violation of the legal
~|provisions. A '
C0407.5 Evaluating IEXPLAIN the various Icgal social and international issues and the
various remedies available under the Information Technology Act for
the breach and commission of offence in cyber space

Semester IV 408 — Corporate Social Responsibility &
Sustainability

2 Credits LTP: 2:0:0 Generie Elective — University Level

Course ()ulunms On successful completion of the course the learner will be able to

C O COGNITIVE COURSE OUTCOMES

ABILITIES
COA408.1 | REMEMBLERING Fnumerate the different concepts, legislative provisions,
environmental aspects, best practices, complexity, scope, reports,
‘ social framework ete, related to CSR, business ethics & hualu_ul'.ll)i-l{\_\
| development.

"‘ \u‘iE O.c
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COA053 Applying _' Demonstrate various global organisation models in global strategic
management context,
CO405.4 Analvzing Lxamine various entry and business-level strategies from global
strategic management prospective.,
CCOA05.5 Ivaluating Fixplain globalization, innovation, and sustainability and
challenges to strategic management.
COA05.0 Creating Design global strategics and understand their relative merits and
demerits.
Semester 1V = 406 — Technology Competition and Strategy
2 Credits LTP: 2:0:0 P ‘Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# | COGNITIVE COURSE OUTCOMES
. | ABILITIES J o

CO406.1 Remembering DEFINE the key terms and Conu.pts

; C0406.2 Undcrstanding EXPLAIN how technology affects strategic interactions among firms
and consumers _

| CO406.3 | Applying | DETERMINE the linkages Technology & Business Strategies

. CO406.4 Analyzing EXAMINE the technology environment of a firm.

CO406.5 Evaluating APPRAISE the ¢ risks pertaining to tcchnology and competition.
Semester IV " 407 — Cyber Laws |
2 Credits L'TP: 2:0:0 ‘(;cncric Elective — University Level ,
Course Oulcorpcs‘: On successful completion of the course the learner will be able to
co# COGNITIVE COURSE OUTCOMES

ABILITIES 1 TNL

C0407.1 Remembering DEFINE the key terms and concepts pertaining to cybcr laws. |

C0407.2 Understanding DESCRIBE the relevant legal provisions in detail. i
C0O407.3 Applying DETERMINE the applicability of the legal provisions in a specific
| scenario.

CO4074 | Ar1aiy_'z_ing _ OUTLINE the course of action in case of violation of the legal
iy provisions.
| C0407.5 | Eval uating EXPLAIN the various legal, social and international issues and the
various remedies available under the Information Technology Act for
; 13 tthe breach and commission of offence in cyber space
Semester 1V 408 — Corporate Social Responsibility &
3 Sustainability
2 Credits LTP: 2:0:0 (Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
COf COGNITIVE }C()URSH OUTCOMES

ABIITIER . [ el
CO408.1 | REMEMBLERING Enumerate the different Lnncnpls legislative provisions,
environmental aspects, best practices, complexity, scope, reports,
social framework ete. related to CSR, business ethics & sustaipability |
development.

e
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CO408.2 ‘ UNDERSTANDING | Compare different CSR theories, cases, dimensions of Sustainability
and demonstrate a multi stake holder perspective in viewing CSI,
Business ethics & Sustainability issues cte.
CO408.3 CAPPLYING Apply the different models, theories, approaches, cases cte. lor
implementation & monitoring of CSR activitics & Sustainability
and its impact on corporate culture & socicty at large.
I CO408 4 | ANALYSING Analyze the different reports, cases, various legal issues relating 1o
CSR, different sustainability reports and various national and global
initiatives related to CSR, Business cthics & Sustainability.
' CO408.5 | EVALUATING Evaluate the level of commitment of different organizations to CSK.
Business ethics in attaining Sustainability development & show its
[l P competitive advantages.

CO408.6 | CREATING Create & Implement a CSR pu]u.\ in attaining Sustainability

| development and its impact on various stakcholders,

T

| Subject Core (SC) Courses - Semester Il
Specialization: Marketing Management

Semester I11 SC - MKT-03 304 MKT : Services Marketing
3 Credits LR:51:] Subject Core (SC) Course - Marketing Management
Course Outcomes: On successful completion of the course, the Iearner will be able to

CcO COGNITIVE COURSE
. # | ABILITIES OUTCOMES
CO304 MKT.1| REMEMBERING RECALL the key concepts in services marketing
1CO304 MKT.2 | UNDERSTANDING | EXPLAIN the role of Extended Marketing Mix in Services
CO304 MKT.3 | APPLYING DEMONSTRATE the new Paradigm and Perspectives in

Marketing of Services k. L
CO304 MKT.4| ANALYSING ANALYSE the significance of services marketing in the Indian
. and global economy
ICO304 MKT.5| EVALUATING EVALUATE Segmentation, Targeting & Positioning of Services
. in dynamic marketing environment
CO304 MKT.6| CREATING | DEVELOP marketing mix for various services offering
Semester 111 SC MKT-04  [305 MKT : Sales & I)mtrlbutmn Management
3 Credits [I TP: 2:1:1 Subject Core (SC) Course Markuum Management
Course Outcomu On successful complctlon of the course, the learner will be able to
cot | COGNITIVE COURSE OUTCOMES
| ABILITIES

CO305MKT.1{ REMEMBERING | DESCRIBE the theoretical conccms related to Sales M: anagement
| and Distribution Management Domain
CO30SMKT.2[UNDERSTANDING| UNDERSTAND the coneepts, techniques and approaches required
for effective decision making in the arcas of Sales and Distribution

("UBUSMK'IJ_API’I,YIN(} APPLY the coneepts related 1o sales and distribution man: 1wement.
CO305MKT.4 ANALYSING ANALYZE the real life scenarios of sales and distribution
: ; management.
COZ0SMKT.SEVALUATING EVALUATE the existing sales and distribution strategies and
approaches, -

|
ICO305MKT.6| CREATING 1 ————
BOSMKT.6] CREATING DEVELOP generate and evaluate sales and distribution strategics.
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Subject Core (SC) Courses - Semester IV
Specialization: Marketing Managemaent

Semester 1\ SCOMKE 05 H03 MKT: Marketing 4.0

3 Credits L1 aitl |HII|1_iL'\'l( ore (SC) Course  Marketing Management
Course OQutcomes: On successful completion of the course, the learner will be able (6
CO# COGNITIVE COURSE OUTCOMES

ABILITIES
COAOINMK T 1T REMEMBERING DESCRIBE the various concepts associated with Marketing 4.0
CO403MKT.2 UNDERSTANDING | EXPLAIN the importance of 5A’s in Marketing 4.0.
CO403MK T3 APPLYING DEMONSTRATE the application of concepts ol digital mark
' ll new productivity metrics, Human centric marketing, Omni chan

. X marketing to the real world of digital economy
CO405MKT.4 ANALYSING DISTINGUISH between traditional and digital marketing practice
| given real world context to be the effective marketers.
CO403MKT.S EVALUATING ASSESS how Technology & connectivity has changed human life and
business in the context of real-world commodities. products &
| R P ervless, 0
CO403MKT.6 ICREATING DEVELOP strategies to create WOW! Moments with customer
. engagement L
Semester V. | SC - MKT-06_ %QQMKLMMM*@%_St_l_'_a_tcgy
3 Credits LT 2:1:1 Subject Core (SC) Course -~ Marketing Management
Course Outcomes: On successful completion of the course, the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

CO404MKT.1 | REMEMBERING _|DISCOVER perspectives of market strategy.
CO404MKT.2 | UNDERSTANDIN | UNDERSTAND the intricacies of competitive marketing

_ G situations and ways to handle cach situation.
CO404MKT.3 | APPLYING BUILD a market strategy through integrating concepts like

product life cycle, adoption, and segmentation, branding.

PRI 1S el | pricing, distribution, and market communication.
CO404MKT.4 | ANALYSING ANALYSE a company’s current situation through applying

_ B | internal and external analyses.

CO404MKT.5 | EVALUATING EXPLAIN alternative ways to measure the outcome of market
strategics.

CO404MKT.6 | CREATING  [CREATE (“‘ofptira_tc Advantage by exploring how the scope of firms
is influenced by resources that are shared across products.

Subject Core (SC) Courses -_Semester [
Specialization: Financial Management

Semester 111

304 FIN- Advanced Financial
Management

Subject Core - SC - FIN - 03
¢ the learner will be able (o

3 Credits | LTP: 2:1:1
| Course Outcomes: On successful completion of the cours
COW COGNITIVE COURSE OUTCOMES
CABILITIES

0 304, | : T
304.1 :(l MEMBLRIN :JI SCRIBLE the basic coneepts in financing, investing and profit distgibetian in a
J i \

'.\\' ducar o
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ICO 304.2 UNDERS TANDIHEXPLAIN theoretical concepts related to raising and use of funds and valuc ol

firm

CALCULATE values for making capital structure, investment, liquidity and
dividend decisions in the financial management of a firm

ANALYZL the options for making the right financial decisions ol a firm

| NG
CO304 .3 | APPLYING

o ANALYSING

CO304.6

CO 30

Semester 11

3 Credit

 ——

|
S5 | EVALUATING

" CREATING

‘ LTP: 2:1:1

ASSESS the role of financial planning, risk analysis in investments.

credit management policy of the firm on sharcholder value

DESIGN an appropriate financial strategy using any onc or multiple concey
techniques learned in this course.

lguidity and

305 FIN — International Finance

Subject Core (SC) Course — International Finance

Course Qutcomes: On successful cnmp]cllon of the course thu., ]carmr will be able to

CO# Cognitive Ability | Course Outcomes e

CO305FIN.1 | Remembering Enumerate the key terms associated with International Finance.

FOM}SFIN.Z Understanding Summarize the various the concepts related to regulators, financial
markets, Financial Instruments, tax structurcs at international level.

CO305FIN.3 Applying Tlustrate the role of international monitory systems & intermediarics

| in Global financial market.

ICO305FIN.4 | Analyzing Inspect the various pammuurs s of Elobal financial market and
interpret best possible international investment opportunities.
Determine the various strategies to start investment or business at the

CO305FIN.5 | Evaluating international level by considering various factors of international
finance. ) L

CO305FIN.6 Creating Formulate the investment plan or business plan by adapting

s & international financc cnvironment.

Subject Core (SC) Courses - Semester IV

Specialization: Financial Management

Semester IV

403 FIN: Financial Laws Cise

3 Credit

LTP: 2:1:1

SUBJECT CORE (SC) COURSE: Specialization ~ Financial
Management (FIN)

Outcomes: On successful completion of the course the learner will be able to:

CO# Cognitive Course
Ability Outcomes
C0O403 .1 Remembering Define and Describe the basic concepts related to Financial
. | Laws )
CO403.2 Understanding llustrate the implications of various laws, 'l-',xplnin concepts and |
_ | details of various financial laws.
CO403. 3 Applym;: Make use of contextual financial laws applicable to
organisations.
((_;_\_4_(!3__{!_ | Analyzing Infer the tgp_t,almn of financial laws to organisations
C0403. 5 Lvaluating Appraise and perceive the benefits of applicable laws to the
organisalions.

iScmcslcr v
3 Credits

LTP: 2:1:1

404 FIN Current Trends & Cases in Finance
Subject Core (SC) Course — Financial S
Management : /
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Course Qutcomes: On successtul completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES
_ CABILITIES

CO404FIN T REMEMBERING | DESCRIBE the concepts related to emerging arcas of Microfinan

Small finance banks, Payment Banks, Start-Ups, SHC and

| Digitization and analytics

COA0AEFIN.2 . UNDERSTANDIN| EXPLAIN in detail, all the theoretical concepts taught through 1

G syllabus
k‘0-4041’lN.3| APPLYING APPLY the various theories and models of financial management i
the case.
CO404FIN.4| ANALYSING 1 ANALYSE the situation and decide the key financial as well as ne

Do =i ~nn i el | financial elements involved in the situation.
CO404FIN.5| EVALUATING "EVALUATE the financial impact of the alternative on the given case.

Sub;ect Core [SC] Courses Sernester III
Specialization: Human Resource Management

Semester-1II 304IIRM Strategic Human Resource Wand%m“‘”‘
3 Credits LTP: Subject Core (SC) Course- Human Resource
2:1:1 Management e el

Course Outcome: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE
o & ABILITIES ik OUTCOMES |
CO304HRM. REMEMBERING REMEMBERthe strategics adopted by HR and their
1 implcmcmaiion issues and challenges faced by the

: organization in national and international context.
| CO304HRM. [UNDERSTANDING | Ability to UNDERSTAND and ARTICULATE the basic

2 concepts of SIHIRM and link the IR strategies to the |
o organizational business strategics.
CO304HRM. [APPLYING AND Ability to ANALYZE HR as an investment to the com pany. |
| 3 ANALYZING A
CO3041IRM. EVALUATING Ability to INTERPRET and EVALUATE the implementation of]
4 the HR strategics.
CO304HRM. [CREATING FORMULATE and provide realistic solutions to the industry by I
5, ! i nimmm ¥ | designing innovative strategies and logical decision making.
Semester 111 30SHRM : HR Operations
3 Credits LTP: 2:1:1 [Subject Core (SC) Course — Human Resource Management 3
Course Outcomes: On successful completion of the course the learner will be able to:
C O COGNITIVE COURSE OBJECTIVES (CO'S)

_ ABILITIES
COIISHRM.T | REMEMBERING — [DESCRIBE structure of personnel department, its policies
0 - und maintenance ol employee files & records

BISHRM.2Z | UNDERSTANDING [LEARN drafting of communications for disciplinary utlum <

8 No 189/1/4,
Opp Elpro
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CO3SHIRM.S | APPLY ING DEMONSTRATE the knowledpe and caleulations of bonus
gratuity, Pl EST et

CO3ISHRM A ANALYSING FXPERIMEMT to caleulate the computation of Warkmern
compensation, Bonus and Gratuity as per relevant act

COIISHRM.S | EVALUATING CALCULATE computation of Workmen compensat
Bonus and Gratuity

tL‘U‘«HHR\I.h CREATING ~FILE returns under various labour laws and prepare salary

| SR | ] B | structure

Subject Core (SC) Courses - Semester IV
Specialization: Human Resource Management

1 L403 HRM - Organizational Diagnosis & [)cw.lopmml
Credits: 3 LTP: 2:1:1 | Subject Core — Human Resource Management — 05
Course ()utcomm On successful completion of the course the learner will be able to

Semester 1V

_____ L T SRRy < NS ——
. CO# COGNITIVE COURSE OUTCOMES
L _ ABILITIES _ T . e
CO404 .1 | REMEMBERING DESCRIBE the major theories. concepts. 1erms, models

| tools and frameworks in the field of Organizational

- Diagnosis & Development.

C0O404.2 UNDERSTANDING | UNDERSTAND concept of OD and ‘intervention’.
C0404.3 ~ APPLYING MAKE USE of the Theories. Models. Principles and
I'rameworks of Organizational Diagnosis & Development in
specific organizational settings.

i = |. — —
C0404.4 ANALYSING ANALYZE the external and internal environment with rwht
b | tool of diagnosis and review the role of consultant in OD.
C0O404.5 EVALUATING IDENTIFY AND MAP an intervention to mmmsatmm[
_ need
ﬁ404.6 CREATING DESIGN the role of the consultant for an organisational

| issuce

- 's:.mestcr = IV

: 404 HRM: Current Trends & Cases in Human Resource Management
. '3 Credits LTP: Subject Core (SC) Course —Human Resource Management

_ 1 2:1:1

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES

COAV4HRM. 1 REMEMBERING | DESCRIBE the {-.(;_I'I_L_L_p_l;h_ﬂ framework of Digital Disruptions and its impact

on the current HR Trends.

COAOATIRM. ?u INDERSTANDIN I"aUMMAIHIJ* the impact of Current HR trends on HR Functions

COA04] 1A pp . S 1 T
!RM..i!/\I PLYING ILLUSTRATE value creation & competitive advantage of L'echnology on
current HR ‘I'rends i

(COA04HRMAANALYSING EXAMINE the changing role of HR Prioritics

@u«muuM5uvALunuNu

ELABORATE upon the various types of current R 1rends

S No 169/1/a
Opp Elpr
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CO404 IRM.OCREATING APPLY the existing Tech tools to real time HIRM Challenges and offer
| l.“it\|il1'|tlllr~.
Subject Core (5C) Courses - Semester |11
| Specialization: Operations & Supply Chain Management
Semester 111 . 04 OSCM- Services Operations Management |
3 Credits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
Management
Course Outcomes: On successful completion of the course, the ]mer will be able to
CO# C()(anl IVE "OURSE OUTCOMES

MHLII 1ES N
CO30408SCM .1 REMEMBERING | DEFINE the key concepts in Services Operations Managen

CO30408CM 2 5[_:'-N5ER§'12ANDIN DIFFERENRTIATE between various service strategies. service

G quality dimensions, and customer relationships based on life time
. > | value. .
CO3040S8SCM .3 |/\PP1JYIN(} IDENTIFY the sources of value in “a service supply relationshi
' ‘ & three factors that drive profitability for a professional service
firm

| CO30408CM 4 I.ANALYSING— CATEGORIZE a service firm according to its stage of
| competitiveness.

|CO3040SCM .5 EVALUATING MODIFY the Service strategies of an organization for

achieving the strategic service vision.

" CO3040SCM .6 %(‘ REATING  SOLVE the relevant numerical in the scope of the subject.
Hemcster 111 | bl)S OSCM - Loglmcs Management -
3 3 Credits IILTP: 2:1:1 Subject Core (SC) Course — Operations & ﬂupplv Chain

| Management
(,0:1;51 Outcomes: ()n successful completion of the mursc, the learner will be able to
CO# ICOGNITIVE COURSE OUTCOMES

ABILITIES
igg}US()SCM:_] REMEMBE RINC DEFINE basic terms and concepts related to Logistics management.

CO3050SCM.2  JUNDERSTANDI EXPLAIN the infrastructure of log,lsllcs its lmkdu with various
' NG {types of communication modes.

CO3050SCM.3  |APPLYING DESCRIBE the various dimensions of logistics management and

| R lhaisd | transport, their inter-linkages with different types of frcights.
CO3050SCM.4  ANALYSING  |[CALCULATE logistic costs and various classification methods of

reducing the cost. Involving the information technology and its

impacts.
OUTLINE a typical logistic framework and services., [LTUSTRA T
the linkages with its dynamic storage system / Customer Issues,
Logistic and Business Issues in a real world context.

DISCUSS modern real world logistical systems using the various

J coneepts in the syllabus.

CO3050SCM.5 [EVALUATING

CO3050SCM.6  ICREATING

Subject Core (SC) Courses - Semester IV
Specialization: Operations & Supply Chain Management

Semeste
cmester 1V [»IU! OSCM- I '\llpllh Chains and Logistics

S No 18va \ @
Opp. E|
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3 Credits ]l,’]‘p- 2:1:1 " . . -
I !hllhju‘( Core (SC) Course Operations & Supply Chain
Management

Course . A . i :
¢ Outcomes: On successful completion of the course, the learner will be able 1o

CO# COGNITIVE COURSE OUTCOMES
ABILITIES
C 0-1{]305(‘&? REMEMBERING DESCRIBE the structure of modern days Logistics.
CO4030SCM  [UNDERSTANDING [EXPLAIN the key concepts of Supply Chain Management and
2 the - driving forces in contemporary Supply Chain
: e l filsaetl] ~ Management.
CO40308CM PPLYING IDENTIFY the various flows in real world supply chains and
3 [Logistics.
=i _ IDSCRIBE the importance of documentations.
. CO4030SCM  ANALYSING COMPARE and CONTRAST push and pull strategics in Supply
4 Chain

Management. ANALYSE the impact of tracking system linkage
____ [in Logistics. _
CO4030SCM \EVAIJUA"I'ING IEXPLAIN the key Operational Aspects of IE Procurement.

=
- CO40308CM ICREATING DEVELOP a framework for e-logistics
1 6 | " -
Semester IV | i 404 OSCM- Industry 4.0 |
i;'}_'_(f'rec_lits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
; dudo 1. B e N . Management
Course Outcomes: On successful completion of the course, the learner will be able to
co# COGNITIVE COURSE OUTCOMES
| ABILITIES - :
| CO4040SCM  REMEMBERING DEFINE industrial revolutions and its different aspects.
| A
" CO4040SCM  [UNDERSTANDING [EXPLAIN the role of technology pillars of Industry 4.0.
2
» | CO4040SCM  |APPLYING DEMONSTRATE the use of data in effective decision making.
3
CO4040SCM  JANALYSING ILLUSTRATE the need of cyber physical system for sustainable
AL - competitive advantage. )
© CO4040SCM  IEVALUATING LEXPLAIN the challenges faced by various industries in full fledee
S " implementation of Industry 4.0 \
CO4040SCM  [CREATING DEVELOP a framework for any organization using basc of Smart
6 Industry Readiness Index Proposed by Singapore 1:DB

i Subject Core (SC) Courses - Semester lil
| 1 i Specialization: Business Analytics

! S e T —
04 BA- Advanced Statistical Methods using R

Semester 111
3 Credits LTP: 2:1:1 Subject Core (SC) Course — Business Analytics

Course OQutcomes: On successiul completion of the course, the learner will be able to

S.No 169/1/A, ;
Opp Elpro

Chinchwad,
dePune




c’ﬂ"l'-‘u 8-

Yashaswi Education

INTERNATIONAL INS

An ISO 9001 Certified Ins
(Approved by AICTE Minist

/ﬁ;Bldo. S. No 169/1/A, Opp. Elpro I|||--mlnllnnul Chi

Wabnita,

=S

o
CO304BA .1

| CO304BA .2

" CO304BA 3

' CO304BA 4
CO304BA .5

' CO304BA 6

COGNITIVI
ABILITIES

APPLYING

| ANALYSING
EVALUATING
| CREATING

iSt:mcster 111

REMEMBERING

UNDERSTANDING

Sl)l.‘i(_‘ly'_&;

TITUTE OF
titute

[lm; ey

MANAGEMENT SCIENCE

TN Phe 020y 27 WOV B2, Far
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COURSE OUTCOMES

RECALL all basic statistical concepts and associated

formulac.

EXPLAIN the statistical tools and DIESCRIBI their application
in multiple business domains and scenarios

VAl

APPLY time series analysis in prediction of various trend

DISCRIMINA'TE between various types of probability and
probability distributions.
FORMULATE and TEST hypothesis using tools of R.

COMBINI: various tools and funetions of R programming

language and use them in live analytical projects in multiple
business domains and scenarios. _

305 BA - Machine Learning & Cognitive intelligence using Python

3 Credits

CILTP: 2:1:1

Subject Core (SC) Course — Business Analytics

Course Outcomes: On successful completion of the course, the learner will be able to

3 DEFINE the key terms in Python, Machine Learning and Cognitive

EXPLAIN the applications of Machine Learning in multiple business

DEVELOP a thought process to think like data scientist/business

ANALYSLE data usin.;g: _SLipérviscd and unsupervised Learning

SELECT the rﬂ;ﬁ'l_ftnfc.fit-}ﬁ-s,- arrays of Python for Machine Learning .

COMBINE various tools and functions of Python language in

CO# COGNITIVE  |[COURSE OUTCOMES
ABILITIES
CO305BA.1 REMEMBERINC
Intelligence
CO305BA.2 UNDERSTANDI
NG domains and scenarios
CO305BA.3 APPLYING
| Analyst
CO305BA.4 ANALYSING
~_ [Techniques
CO305BA.5 EVALUATING
~ jalgorithms.
CO305BA.6 CREATING
| developing

Machine Learning algorithms and use them in live analytical projects
in multiple business domain and scenarios.

Sulzu_ject Core (SC) Courses - Semester IV -

Specialization: Business Analytics

-Scn;cs_sler v
3 Credits

ll_;!:!_’; 201

'4__!}_3_ l_i__}\l Economics _(-)f Netwo rk Industrics
Subject Core (SC) Course — Business Analytics

Course Outcomes: On successful completion of the course, the learner will be able to

CO#

CO403BA .1

COAO3BA 2

COA03BA 3

COGNITIVE
ABILITIES
REMEMBERING

UNDERSTANDING

APPLYING

COURSE OUTCOMES

APPRECIATE the differences in the nature of information goods
as opposed Lo traditional goods and services.

DESCRIBE the characteristics of the markets for network
products,

ILLUSRTRATE the characteristics of the cost structure of’

information goods and its implications for pricing of

[information poods w.r.t, price diserimination, versioning
AR

AVTI2007 1 re
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| lmlullnnllnll proods, and bundling
CO403BA A ANALYSING COMPARIE and CONTRAST the pros and cons aof keeping

products compatible, and strategic aspecets ol the decision
. | regarding compatibility.

COA03BA 5 EVALUATING EVALUATE the role of complementary products, compatinility
| and standards, switching costs and lock-in in network industric
DISCUSS the cconomics of Internet advertising, and the b
model of zero pricing.

CO403BA 6 | CREATING
|

Semester 1V | 404 BA- Artificial Intelligence in Business Applications

3 Credits LTP:2:1:1  [Subjeet Core (SC) Course — Business Analytics
Course Outcomes: On successful completion of the course, the learncr will be able to
o ~ |COGNITIVE | COURSE OUTCOMES

ABILITIES ' e = ;
CO404BA .1 REMEMBERING IDENTIFY KNOWLEDGE associated and represent it by

' logical sequence and plan a strategy to solve given problem

CO404BA 2 UNDERSTANDING UNDERSTAND Al's fundamental concepts and methods.

CO404BA 3 J APPLYING APPLY various machine learning algorithms on structured data to
| develop machine learning models.

CO404BA 4 1 ANALYSING ACQUIRE advanced Data ANALYSIS SKILLS through

algorithm and search processes.

CO404BA 5 | EVALUATING  SELECT logical and functional process to develop the model
CO404BA .6 |CREATING CREATE SOLUTIONS for various business problems using Al
L _ftechniques.

Syllabus for Rural & Agri Business Management (MINOR ONLY SPECIALIZATION) &

l Semester 111 ]

SC — RABM - 01 Agriculture and Indian F.cum)m.\'
||—3 Credits 1 LTP: 2:1:1

i Rural & Agri Business Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES
| RABMOI.1 | REMEMBERIN

DEFINE the key terms in Indian Agriculture/Land Reforms/ cconomic |

G holding.
RABMOT.2 | UNDERSTANDIEXPLAIN the key terms in The place of agriculture in the national
‘ NG economy/ The present position of Indian Agriculture with an advanced

. - |management perspective,

| RABMO1.3 | APPLYING IDENTIFY the various issues in the Agriculture Industry in India.

! DEMONSTRATE their significance from the perspective of Indian
tarmer & Indian Economy & business decision making.

| : :

( ! i . : . . . . el -
| RABMOLA | ANALYSING  [EXAMINE the ter-relationships between various facets ol |
i (\L’.I‘It‘ulluru & economy from the perspective of a farmer, 1abour, firm.
industry, market, competition and business cycles.
RABMOL S TING [DEVE i inking |

EVALUATING [DEVELOP eritical thinking based on changing pattern of ownership

ancd operational holdings in India, Farms size, Productivity . ‘
Profitability and farm eHiciency

.itdu(:_.,”('):;
GV UTE O 8
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RABMOL.O | CREATING ANTICIPATE how other firms in an industry and consumer:

l\‘\|‘\1llt| (o cconomice dectsions made by a business, and how to

incorporate these responses into their own decisions

{ Semester 1\ ]i SC -~ RABM — 04 Rural Marketing |
| 2 Credits | LTP:1:0:1 |Ru|(|| & Agri Business Managemen
Course Qutcomes: On successtul completion of the course the learner will be able Lo

' CO# \(()(n\lll\’ W COURSE ()Ul(()l\ll S

ABILITIES - e =

REMEMBERIN [RECALL and REPRODUCE the various concepls. principles,
G frameworks. and terms related to the function and role of marketing i1
Rural arcas.
RABMO04.2 l'Nl)liRS'I'ANI)‘i DISCUSS the Rural versus Urban Marketing concepl and ILLUSTRA

NG the role that marketing plays in the ‘tool kit" of'a Rural Marketer

\ RABMO04.3 | APPLYING APPLY the models of consumer behavior in the rural market
RABMO4.4 \ ANALYSING EXAMINE and LIST different aspects L)I\Lb'“‘—'“‘““”‘

targeting and posltlonmb marketing environmental forces.
consumer buying behavior, in the context of rural marketing
EVALUATING [EVALUATE the challenges of Rural marketing rescarch with
different approaches and tools

RABMO04.6 | CREATING CREATE a new consumer behavior model on the rural consumer with
L the help of cases with rural marketing experiences

RAB‘\/IO-‘L 5

—

Sy!!abus for Pharma & Health Care Management (MINOR ONLY SPEC!ALIZAT!ON)

" Semester 111 ] SC-PHCM- 01 Fundamental of Pharma and Healthcare
Management
3 Credits iLTl’ 2:1:1 Pharma and Healthcare Managcmtnt
Course Outcomes: On successful completion of the course the learner will be able to
CO#  ICOGNITIVE COURSE OUTCOMES
ABILITIES

PHCMOL.1 | REMEMBE RING -DI-'.S(_“.RI-BEC(_)nccp-I of Pharma and healthcare management and 1IND
_ out the different role and responsibilities of managers.
PHCMO1.2 | UNDERSTANDING UNDERSTAND the different managerial functions of managers

PHCMO1.3 | APPLYING IDENTIFY rlghl. the motivation for right stakcholder in th
. | healtheare sector for effective delivery ol service.

PHCMO1.4 "ANAI.YSING ANAI Y71 nmdr.rn Pharma and I lealthcare models

PHCMO1.5 | EVALUATING EXPLAIN government initiatives to provide healthcare facilities
in each part of country

PHCMOL1.6 | CREATING CONSTRUCT model to provide effective service in healtheare
management

Semester 1V l

SC-PHCM- 02 Pharma and Healtheare regulatory
i cnvironment in
India
Pharma and Healtheare Management
Course ()ulumlu On sueccesstul Ullll'l'l.llllll of the course the learner will be able to
COM COGNITIVE |( OURSE OUTCOMES

3 Credits LR 20000

B duc, lhu

" 0
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| ABILITIES
PHCMO2.1 - REMEMBERING

PHCMO02.2 | 'NDERSTANDINC

PHOMO23 | APPLYING

PHCMO2.4 | ANALYSING

PHCMO2.5 | EVALUATING

—_—

'PHCMO2.6 ICREATING |
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1
IDENTIFY various environmental factors affecting on Pharma and
IHealtheare industry

HUNDERSTAND various laws applicable to Pharma and fHealthear
industry

Understand the situation and identity right legal way 1o solve 1
problem.

ANAI.YS!-I'slcps involved in Intellectual Property Rights

| registrations.

CHOOSLE: the righ-l type of IPR as per the content and work available

X i L JE and
Elaborate the different laws developed by constitutions to support and
protect Pharma and IHealthcare sector

Syllabus for Tourism & Hospitality Management (MINOR ONLY SPECIALIZATION)

emester 1
3 Credits

Course Outcomes: (_)_r;__succcssﬁico_n?_pﬁion of the coursc the

't;r_l_’_:_z: 1

SC-THM-01 Fundamentals of Hospitality Management
___[Tourism and Hospitality Management

learner will be able to

the changes required to improve traditional methods to

arket

CO# | COGNITIVE COURSE OUTCOMES
ABILITIES A e
THMO1.1 REMEMBERING | DESCRIBE different types of hotels & travel agents )
THMO1.2 UNDERSTANDIN | UNDERSTAND the basic functioning of star hotels, major
G : _operational, Departments, government rules & regulations
THMO1.3 ~ JAPPLYING USE of flow charts & diagrams of various | lospitality Sectors 10
know the hierarchy of the organization ] )
THMO1.4 ANALYSING EXAMINE current changes taking place in the Hotel & Tourism
Industry R
THMO1.S EVALUATING EVALUATE
_ suit the current market trends.
THMO1.6 CREATING DEVELOP Smart techniques adaptable to the present m
= | scenario for better customer satisfaction

Semester [V

3 Credits ] LTP; 2:1:1

Course Outcomes: On successful completion of the course the learne
____-OUrSe Vutcomes: On s 5 01 OLTC ©f

COo# | COGNITIVE

ABILITIES

THMO02.1 _'J.FREM_J_;ZMBERING_‘

11IM02.2 | UNDERSTANDING
1THM0O2 3 APPLYING
THMO2.4 | ANALYSING

T1IMO02.5 EVALUATING

THMO2.6 CREATING

SC-THM-02 Tourism and Travel Management
Tourism and Hospitality Management
r will be able 1o

ICOURSE OUTCOMES '

DEFINE the various component
Tourism =
UNDERSTAND basic operations of
conduction

EXECUTE theoretical knowledge to design various tour packages &
work on costing for the packages
Analyze changing trends in Travel
International
INTERPRET the im
I Eeo- Tourism,

s ol the Tourism Industry & Types of

a Travel Agency & tour

& Transport industry- Domestic &
pacts of Tourism Industry globally & practicing

according 10 customer

BUILD new concepts ol Eeo-"T'ourism
requirements -
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Syllabus for International Business Management (MINOR ONLY SPECIALIZATION)
SNemester:
i

Course Code: JO4IB: Import Export Documentation

SC-1B- and
. or Procedures
3 Credits LTP: 2:1:1  Generic Core Course
Course Outcomes: On suceessful completion of the course the learner will be able to
| €O | COGNITIVE COURSE
+ ABILITIES OUTCOMES

| - niriee -
CO304IB.1 REMEMBERING

CO3041B2 | UNDERSTANDING

k()3b411 T _-\LAPPI.YING

Describe The Process Of Import And Export In The
Context Of Business

f’fﬁﬂlain The Import And Export Transactions,
Classification And Various Payment Terms
[Ea;llf}’_\/—’drious Types OfF Documents Required For
The Procedures Involved In Import And Lxport

Fbﬁ(}ﬁzi | ANALYSING

Examine Various Documentation Formats For The
Import And Export Processes

CO304IB5 | EVALUATING

CO3041B.6 ‘ CREATING

Explain Pre And Post Activitics Of Import And Export
Process b .
Discuss On Various Aspects Of Trades, Documentation
And Procedures For Import And

| Export Bl 1 )
Semester: Course Code: SC- | 404 IB: Global Trade and Logistics j
v 1B-02 Management A
_3Credits [ LTP: 2:1:1 | Generic Core Course

C
(8)

COGNITIVE
ABILITIES

CO404IB.1
CO4041B2

CO404IB3

REMEMBERING
| UNDERSTANDING

APPLYING

Course Outcomes: On successful completion of the course the learner will be able to

el

COURSE
e - OUTCOMES =
Describe The Economic Significance Of Trade A
With The Logistics Processes
Lxplain International Trade Theories And

ong

(Applications In Business

Identify Various Environmental FFactors Associated

_|With International Business

CO4041B.4 | ANALYSING

Fxamine Various Modes And p
\International Logistics

Explain The Activitics Involved In Entire L.og
Process In International Business

Develop The Appropriate Strategy Of Operations
lor Global Trade And Logistics

ractices OfF

CO4041B.5 | EVALUATING

ristics

‘ CREATING

COM04IB.6
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